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Romania overview

Romania is located in south east Europe at the strategic crossroads of the European Union
(EU), the Commonwealth of Independent States (CIS) and the Middle East. With 19.46 million
inhabitants, the country is the seventh most populous EU member state, and its capital and
largest city, Bucharest, is the sixth largest city in the EU.

Currently, over 5,000 UK companies operate in Romania. The UK exported €2.4 billion in goods
to Romania in 2015 making up 10.6 % of Romanian imports. Bilateral trade was worth €3.95 
billion in 2015, the highest level in our bilateral history. The UK is Romania’s 14th largest inward
investor with €1.5 billion invested in 2015. The Romanian economy grew by around 3.8% in
2015. Private consumption was the main source of growth. The pace of growth is forecast to 
accelerate to 4.2% in 2016 in response to the significant fiscal stimulus including tax cuts and 
increases of the minimum wage and public wages. Economic growth is estimated to moderate
somewhat to 3.7% in 2017, but still to remain above potential. In the first quarter, Romania grew
4.3% year-over-year, beating the 3.9% analysts had expected, and up 1.6% from the fourth
quarter of 2015. According to Bloomberg, this is the fastest growth pace recorded by the 
Romanian economy since 2008. Economic growth in Romania is among the highest in the 
EU and is forecast to remain above potential in 2016 and 2017.

With a GDP growth of 5.9% in Q2, backed by strong macroeconomic policies, Romania is 
Europe’s fastest growing economy, but not only within the EU area, but on the whole European
continent. Romania is Europe’s, so to speak ‘tiger economy’. The Central and Eastern European
(CEE) region offers considerable potential for British businesses. UK exports are worth over
£24.8 billion, with exports increasing by £0.8 billion and imports decreasing by £0.3 billion. 
According to Bloomberg, the Romanian currency is the third-best performer against the euro 
in 2016 among currencies in CEE area gaining 1.4%. Romania can act as a gateway into the
other CEE markets.

9www.Romania.DoingBusinessGuide.co.uk

Thank you to our Market Experts

MARKET EXPERTS



The Sky’s the limit
Choosing a great export training
partner can really help your
company take off in the export 
trade!
We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
Our main aim is to help you
achieve your export and
international trade goals.

Exporting great 
ideas to you.

Join us today
t: +44(0)1733 404 400 e: institute@export.org.uk
w: www.export.org.uk

I           
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Welcome from Lesley Batchelor OBE, FIEx (Grad) –
Director General, Institute of Export

This Doing Business in Romania Guide will help UK businesses to look at this 
growing and often overlooked market on the eastern edge of the EU.

Romania has been making great strides in its efforts to get onto an equal footing
with other European countries and the large investments from EU development
funds are creating great business opportunities for UK companies in areas such 
as infrastructure projects, IT, financial services, agriculture, manufacturing, energy,
environmental technologies and many more.

Romania is the second largest consumer market in Central and Eastern Europe
after Poland. Its strategic position provides a gateway to Eastern Europe and its 
100 million inhabitants and also offers easy access to the countries of the 
Caucasus, the former CIS, the Balkans, the Middle East and North Africa.

Whilst Romania may not be the easiest market to get into, it provides many 
exciting opportunities for the UK exporter. Despite the continuing need to develop 
its physical infrastructure, Romania is way ahead on the ‘information super highway’
with one of the fastest internet speeds in the world and significantly, it managed to
recover quickly from the global financial crisis due to prudent economic management.

At The Institute we can help any business learn the complexities of international
trade. Our technical helpline will make sure your business complies with all the 
regulations as the shape of our relationship with Romania and the rest of the 
EU becomes apparent.

Good luck or ‘Mult noroc’, 

Lesley Batchelor OBE, FIEx (Grad) 
Director General – Institute of Export 
www.export.org.uk
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Foreword from Paul Brummell, 
British Ambassador to Romania

Romania, with a population of almost 20 million people, is one of the fastest growing
economies in Europe, its GDP growth forecast to exceed 5% in 2016.

Many British companies are doing business in Romania, including household
names like Vodafone in the communications sector and GlaxoSmithKline in 
pharmaceuticals, as well as small and medium-sized enterprises across an 
impressive range of fields. Fast-developing areas of collaboration include IT, where
the skilled Romanian graduates of university cities such as Cluj, Bucharest and 
Iasi have proved a draw for companies such as Endava, who have established 
impressive modern offices in all three cities. Education, where top quality British 
universities are a destination of choice for some of the brightest Romanian students,
and financial services, where the global reputation of the City of London as a place
to raise finance has encouraged a growing number of developing Romanian 
companies to join the London Stock Exchange’s Elite programme – where they
form the third largest cohort after British and Italian firms. British products and 
services are sought across a wide range of sectors in which Romania is looking 
to modernise and develop; from water resource management to the civil nuclear 
industry.

The Romanian market offers some strong advantages for UK companies looking 
to export. There are stacks of low cost flights direct from the UK to Bucharest and a
range of Romanian regional airports. The English language is very well understood
here, offering the possibility to delay costly translation of publicity material into 
Romanian to a later stage of the export process than would be the case in many
markets, and Romania is part of the emerging Europe region, a significant, more
than 100 million strong, developing market within the EU in a band of countries
stretching from Poland to Bulgaria whose increasingly affluent consumers regard
the British brand positively.
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Of course, there are challenges too. Infrastructure, especially transport, is patchy 
in quality, though there are opportunities for UK companies across the infrastructure
sector in Romania’s efforts to improve this picture, backed by generous amounts 
of EU structural and investment funding. Romania still has work to do on combating
corruption (the local administration level is a particular concern), despite some 
impressive achievements in tackling high-level corruption, and dealing with local 
bureaucracy can be daunting.

UK companies looking to export to Romania have access to sources of support 
and advice in overcoming these challenges, including the Department of International
Trade team at the Embassy, and the staff at the British Romanian Chamber of 
Commerce.

One of the major factors which has held back the development of UK business with
Romania has been that Romania’s often rather stereotyped image in the UK does
not reflect the reality of the opportunities here. 

I welcome the initiative of the Institute of Export in producing this Doing Business in
Romania Guide, in helping companies to get beyond the stereotypes and receive 
a fuller picture both of the pitfalls to avoid and of the opportunities offered by the 
Romanian market.

Paul Brummell
British Ambassador to Romania
www.gov.uk/government/world/organisations/british-embassy-bucharest
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Introduction from Charles Crocker, 
CEO of the British Romanian Chamber of Commerce

Welcome to the IOE guide to doing business in Romania.

Romania represents an important market for the UK in Europe and an exciting opportunity 
to expand and develop your business.

I think there is a strong bilateral economic and cultural relationship between the UK and 
Romania. In the last couple of years, we have seen a significant increase in the number of 
Romanian businesses investing in starting their activities in the UK with over 200,000 Romanians
working in the UK. There are also 5000 registered British business in Romania.

At the same time, the number of UK imports to Romania is one of the fastest growing from the
EU, up 17 percent from 2014-2015.

I think there is a vibrant local business environment and this is shown by a strong recent and
projected growth in GDP as well as an active increase in retail sales.

Romania is a strategically important market for the UK. I would strongly recommend it as a
destination for investments; it is geographically important with the largest commercial Black
Sea port and access to over 120 million consumers in Central and Eastern Europe (CEE).
Romania is one of the largest markets in CEE; it offers a highly skilled workforce, with a strong
network of excellent universities providing a steady pool of technically qualified graduates. The
first language in Romania is English and the British brand is very strong in Romania, with a
reputation for quality and reliability.

The BRCC is a leading UK business association and along with our partners support 1000’s 
of companies interested in developing Trade opportunities to the UK and from the UK.

Please contact us for assistance or attend one of our many events.

Charles Crocker
CEO, British Romanian Chamber of Commerce
www.brcconline.eu/
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Department for International Trade (DIT)
(formerly UK Trade & Investment - UKTI)

DIT is the British Government department that helps UK-based companies 
succeed in an increasingly global economy. DIT also helps overseas companies
bring their high quality investment to the UK’s economy. DIT’s range of expert
services are tailored to the needs of individual businesses to maximise their 
international success. DIT provides companies with knowledge, advice and 
practical support.

Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, DIT can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.

With headquarters in London, DIT have professional advisers around the UK and
staff across more than 100 countries. 

Contact DIT

Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.

You can find your nearest International Trade Team at: 

www.gov.uk/dit 

General enquiry number: +44 (0) 207 215 5000
Department for International Trade
1 Victoria Street
London, 
SW1H 0ET
United Kingdom

Email: enquiries@ukti.gsi.gov.uk



To make confident decisions about the future, an 
entrepreneurial, growing business needs a different 
kind of adviser. One who starts by understanding 
where you want to go and then brings the ideas and 
insights of an experienced global team to help get 
you there.

Experience the power of being understood.
Experience RSM.

rsm.global/romania

RSM Romania SRL is a member of the RSM network and trades as RSM. RSM is the trading name used by the members of the RSM 
network. Each member of the RSM network is an independent accounting and consulting firm each of which practices in its own 
right. �e RSM network is not itself a separate legal entity of any description in any jurisdiction. �e RSM network is administered 
by RSM International Limited, a company registered in England and Wales (company number 4040598) whose registered office is at 
50 Cannon Street, London, EC4N 6JJ. �e brand and trademark RSM and other intellectual property rights used by members of the 
network are owned by RSM International Association, an association governed by article 60 et seq of the Civil Code of Switzerland 
whose seat is in Zug.

Challenges?  
We see opportunities.
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International Market Advisor (IMA) works
with British and foreign government 
departments, Embassies, High 
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets. 

During the last ten years IMA has 
worked with the British Government's 
overseas trade and investment 
department, the Department for 
International Trade (DIT) [formerly 
UK Trade & Investment (UKTI)], and has
written, designed, produced, launched 
and distributed over one million copies of 
more than 100 country-specific print and
multi-media based reports, guides and 
publications, including the internationally-
recognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and 
invest in overseas markets. These reports
and guides are then distributed free-of-
charge through the IMA and DIT global 
networks - over 500 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily 
requests for additional copies of the guides
from these networks and from businesses
considering exporting. 

Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app. 

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and 
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign 
Government support services and essential
private sector service-provider profiles.

Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and 
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.

For more information on IMA 
please visit our website: 

www.DoingBusinessGuides.com

Contact IMA
Office address

International Market Advisor
1 Clough Street
Buxton
SK17 6LJ
United Kingdom

Email
info@ima.uk.com

General enquiries switchboard
+44 (0) 1298 79562

Media enquiries

Newsdesk & out of hours 
+44 (0) 1298 79562

About International Market Advisor (IMA)
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ABOUT THIS GUIDE

This guide aims to provide a route map of the way ahead, together with signposts to other
sources of help.

The main objective of this Doing Business in Romania Guide is to provide you with basic
knowledge about Romania; an overview of its economy, business culture, potential 
opportunities and to identify the main issues associated with initial research, market entry, 
risk management and cultural and language issues.

We do not pretend to provide all the answers in the guide, but novice exporters in particular
will find it a useful starting point. Further assistance is available from the Department for 
International Trade (DIT) team in Romania. Full contact details are available in this guide.

To help your business succeed in Romania we have carefully selected a variety of essential
service providers as ‘Market Experts’.

This guide is available in four formats:

• website (www.Romania.DoingBusinessGuide.co.uk)
• a ‘free’ downloadable 'mobile device-friendly’ app 
• this full colour hard-copy brochure 
• PDF download/e-flipbook (please see the website for more details)

Doing Business in Romania Guide Team;

Project Director: Craig Smith
Managing Editors: Olivia Taylor / Brian Underwood
Sponsorship Manager: James Clowes
Creative Manager: Paul King / Claire King
Creative Consultants: Twistedgifted  www.twistedgifted.co.uk

Doing Business in Romania
R
O
M
A
N
IA

Printed using materials
from sustainable sources

‘Doing Business in Romania Guide’ published in the UK by International Market Advisor Ltd.
© 2016 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v3.0.

www.Romania.DoingBusinessGuide.co.uk
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Visit the Website and download the free Mobile App

Website and Mobile App features include:

• Latest business news • Up-to-date travel advice • Interactive ‘Supporting Organisations’ 

and ‘Market Experts’ profiles • Essential contact details • Listings with links to up-and-coming

trade shows • Links to the Department for International Trade (DIT) support services.

www.Romania.DoingBusinessGuide.co.uk

Powered by

View this guide online
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Currently, over 5,000 UK companies operate 
in Romania. The UK is Romania’s 14th largest 
inward investor with €1.5 billion invested in 2015.
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Summary

Capital: 
Bucharest (București)

Official EU language(s):  
Romanian

Currency:  
Leu (RON) (plural Lei)

Geographical size: 
92,043 sq. miles (238,391 sq. km)

Population:  
19.46 million. Romania's population lives in
320 cities and towns and 12,956 villages

Population as % of total EU population: 
4.0 % (2012)

Main ethnic groups: 
Romanian 84%, Hungarian 6.1%, Ethnic
Gypsy 3.1%, German 0.2%, Ukrainian
0.2%

Religions
Christian Orthodox 81%, Roman Catholic
4.3%, Reformed 3%, Greek-Catholic 0.7%,
Unitarian 0.3%, Jewish, other.

Largest cities: 
Bucharest (1,883,400), Iasi (322,000), 
Cluj Napoca (309,000), Timisoara (303,000),
Constanta (298,000), Craiova (295,000),
Galati (286,000), Brasov (275,000), 
Ploiesti (224,000), Braila (205,000), 
Oradea (196,400).

GDP (per capita): 
US $ 8,955.7

Export of goods to UK:
£1,569 million

Import of goods from UK:
£991 million

Political system: 
Semi-presidential republic

EU member country since: 
1 January 2007

Schengen area member?  
No, Romania is not a member of the
Schengen Area.

Presidency of the Council:  
Romania will hold the revolving presidency
of the Council of the EU for the first time in
2019.

Independence: 
July 13, 1878, from the Ottoman Empire;
kingdom proclaimed March 26, 1881; 
Romanian People’s Republic proclaimed
April 13, 1948

Airports and regular flights:  
There are 19 airports in Romania and the
biggest 4 are Bucharest Henri Coanda 
International Airport – Otopeni, Timisoara
Traian Vuia International Airport, 
Cluj-Napoca International Airport, Sibiu 
International Airport.

[Source - British Romanian Chamber of 
Commerce/FCO Economics unit/gov.uk 
Oct 2016]

Doing Business in Romania
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O
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Visit the Website and download the free Mobile App
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Background

Geography
Romania is located in south east Europe 
at the strategic crossroads of the European
Union (EU), the Commonwealth of 
Independent States (CIS) and the Middle
East, lying between latitudes 43° and
49°N, and longitudes 20° and 30°E.

With 19.46 million inhabitants, the country 
is the seventh most populous EU member
state, and its capital and largest city, 
Bucharest, is the sixth largest city in 
the EU.

The Danube river forms a large part of the
border with Serbia and Bulgaria, and flows
into the Black Sea at the Danube Delta,
the second-largest and best-preserved
delta in Europe. Almost 27% of the country
is covered by dense forest, and the rugged
Carpathian Mountains dominate the centre
of the country, with 14 mountain ranges
reaching above 2,000m (6,600ft).

Government overview

President
Klaus Iohannis, a centre-right, ethnic 
German is the current Head of State. He
was elected in November 2014, beating
the centre-left candidate, then-Prime 
Minister Victor Ponta, with nearly 55% 
of the votes. Iohannis was previously the
mayor of the small Transylvanian city of
Sibiu, serving in his fourth term in office.
Iohannis took office as president on 22 
December 2014.

Executive
In November 2015, Iohannis nominated 
Dacian Cioloș, formerly a European 
Commissioner for agriculture to lead 
a new technocratic government of 22 
ministers, many of whom have extensive
experience of working with the European
Union. Within a mandate set to end by 
November 2016, Ciolos’ priorities are to
ensure the smooth running of the 2016
local and general elections; reform of the
public administration; deeper engagement
in EU decision-making; consolidating good
governance procedures and putting in
place coherent strategies for economic
and social development.

The technocratic government was set 
up against a backdrop of popular protests
prompted by a fire at the Club Colectiv
nightclub in Bucharest. Over 60 people
died in the fire, or as a result of their 
injuries. A culture of impunity and a laissez-
faire approach to implementing rules was
blamed for this. Many protestors saw 
the previous Prime Minister, Victor Ponta 
(Social Democrat Party; PSD) as 
responsible, not least as he had refused 
to step down from his role, despite being
prosecuted for alleged corruption and
trafficking of influence.

Local elections took place in May 2016,
with a general election due on 11 
December 2016.



Parliament
The bicameral (two Chambers) Parliament
consists of a Senate (176 seats) and a
Chamber of Deputies (412 seats). In May
2015 Parliament agreed that the number 
of MPs in the upcoming 2016 Parliament
would be reduced to 330 for the Chamber
of Deputies and to 126 for the Senate.
Elections to both Chambers of Parliament
are held simultaneously every four years 
– the most recent in December 2012 and
the next in 2016. The voting system was
changed in 2008 from a party list system 
to one whereby voters vote for individual
candidates, so that only candidates
achieving more than 50% of the vote are
directly elected. Where there were no
clear winners seats were filled through 
redistribution of Parties’ votes to the most
successful of the candidates who polled
less than 50%. In May 2015 it was decided
that the pre-2008 party list voting system
will be reinstated, starting with the 2016 
general elections.

County level
Romania is divided into 41 counties
(Judete), with the city of Bucharest forming
a 42nd area. Each county is governed by 
a County Council (Consiliul Judetean) 
consisting of members elected by universal
suffrage for a four-year term. The President
of the County Council was elected directly
by citizens, but from 2016 will be elected
by County Councillors.

Central Government appoints a Prefect 
to each county, which functions as its 
representative at local level. Prefects direct
public services of the Ministries and other
central agencies at county level. A Prefect
may block action by a local authority if he/
she deems it unlawful or unconstitutional.
Although Prefects are often former MPs, they
do not officially represent political Parties.

Counties have responsibility for development
planning, water supply, sewage, public
transport, roads, social assistance for 
children, education.

[Source: FCO Overseas Business Risk/gov.uk
(Feb 2016)]

Human rights
Romania has ratified most of the European
and universal human rights treaties and
counts human rights as an official foreign
policy priority. Issues remain with human
trafficking, including forced labour, and 
discrimination against minority groups.

Romania is a source, transit, and destination
country for men, women, and children 
trafficked for the purposes of commercial
sexual exploitation and forced labour in 
the agriculture, construction, and service
sectors. The Government of Romania is
making efforts to comply with the minimum
standards for the elimination of trafficking.
One of the priorities of the Government 
remains the strengthening of the institutional
capacity of the National Agency against
Trafficking in Persons (NAATIP), the 
implementation of the 2012-2016 National
Anti-Trafficking Strategy and funding of the
NGOs working with victims of trafficking.

Public attitudes towards the Roma remain
negative and they still face structural 
discrimination, including enjoyment of
equal access to housing, education, jobs
or health care. Accepting diversity remains
a major issue in Romania, particularly 
regarding sexual orientation. Romania
does not allow civil partnerships, nor does
it recognise civil partnerships signed in 
another country.

[Source: FCO Overseas Business Risk/gov.uk
(Feb 2016)]
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Visit the Website and download the free Mobile App
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Economic overview

Following the collapse of communist rule 
in 1989, Romania has undergone a long
period of economic transition to a market
economy, which has not been smooth.
Since 2000, there has been more
progress. 

An extensive programme of economic 
reforms included the privatisation of 
several state-owned enterprises and the
restructuring of Romania’s energy, mining
and industrial sector. The economy had
been growing at an average annual rate of
6% from 2000 until the economic crisis hit
Romania’s economy hard in the final quarter
of 2008. Romania officially entered recession
in mid-May 2009. Romania signed a €20
billion stand-by agreement with the EU 
and the IMF, which has helped stabilise 
the economy. The Romanian economy
grew by around 3.8% in 2015. Private 
consumption was the main source of
growth. The pace of growth is forecast to
accelerate to 4.2% in 2016 in response to
the significant fiscal stimulus including tax
cuts and increases of the minimum wage
and public wages. Economic growth is 
estimated to moderate somewhat to 3.7%
in 2017, but still to remain above potential.

Agriculture represents about 7% of 
Romanian GDP and employs around 30%
of total employment in Romania, but 
it is mainly subsistence farming. Direct 
payments from the EU’s Common 
Agricultural Policy (CAP) and rural 
development funds have improved 
living standards in the countryside. 
€20 billion of EU structural funding was 
allocated for the 2007-2013 timeframe 
and despite a slow start in absorbing it;
Romania is beginning to reap the benefits.
At the end of 2015, the absorption rate
was 52.2% – the lowest in the EU. 

However, in 2013 the European 
Parliament approved the extension of the
deadline to absorb these funds, meaning
that the absorption rate for 2007-13 may

still increase. Romania was allocated
€22.9 billion for the 2014-2020 round of
funding. Absorption will once again be 
a challenge.

The mostly foreign-owned banking system
has proved stable, thanks to highly effective
supervision by the National Central Bank
(BNR). Compared to previous years, 
liquidity is no longer a problem, although
the BNR is still encouraging banks to
increase lending. In July 2015, BNR 
officials ruled out any potential spill-over
from Greece’s economic turmoil, on the
basis that local subsidiaries of Greek
banks are well capitalised and have 
reduced their dependence on parent-
companies, increasingly financing their 
operations from local earnings.

GDP growth
According to the European Commission’s
autumn 2015 forecast, growth in 2016 will
be driven by domestic demand. Romania’s
GDP is expected to grow strongly, at 4.1%
in 2016, slowing down to 3.6% in 2017,
when the effect of the recent VAT cut 
diminishes and inflation picks up, taking
the steam out of private consumption. The
expected recovery of housing construction,
against the backdrop of fiscal incentives
and low borrowing costs will push up
private investment. The demand for 
imports is expected to grow until capital 
investments in production capacity, made
in the context of a perceived robust 
economic recovery, come online. Exports
continue to have a negative impact on
GDP growth.

Real household disposable income is
growing, fuelled by an increase in the 
minimum wage alongside rising wages in
the public sector, but also by a tightening
of the labour market. Deflation is expected
to continue until 2017. This will push 
private consumption to a post-crisis peak
in 2016.



IMF programme
Between June 2013 and September 2015,
Romania was part of a joint European
Commission (EC)/IMF precautionary
agreement of €4 billion, funded equally 
by the two institutions. The programme
helped the Romanian Government to
maintain credibility on external markets
and implement structural reforms. The 
programme ended in late September
2015, with no stated intention from the 
Romanian Government of agreeing to 
another precautionary programme.

The 2013-2015 agreement was the 
3rd consecutive financial assistance 
programme signed with the EC/IMC and,
like the 2011-2013 package, was treated
as precautionary and never drawn upon.
The 1st EC/IMF financial assistance 
programme was signed in 2009, at 
Romania’s request, to help it cope with 
the financial and economic crisis. The 
EC (€5 billion) and IMF (€12 billion) 
disbursed the bulk of financial assistance,
supported by the World Bank, European
Investment Bank and EBRD with another
€3 billion in loans. The programme was 
renewed in 2011, but because of the 
disbursements, Romania will undergo
post-programme surveillance (PPS) until
70% of the loan has been repaid, i.e.
spring 2018.

Outlook for 2016-2017
The new Fiscal Code, adopted by 
Parliament in September 2015, sets out a
series of tax cuts in 2016 and 2017. These
amendments are expected to increase the
budget deficit by 1.1% of GDP in 2016, 
to a headline deficit of 2.8% of GDP. 
Borrowing costs are currently low (five-
year government bond yields reached
2.3% in November 2015), but mainly used
to roll over existing debts.

Externally, a slowdown in global trade may
have a high impact on Romania’s growth,
mainly due to its reliance on other EU
economies as trading partners. Geopolitical
tensions, combined with the increase in
the US Federal Reserve’s key-interest rate
could lead to increased investor caution,
capital outflows and depreciation of the RON.
Internally, Romania’s budget faces 
pressures from the previous government’s
commitment to double child benefits and
significant increases already in place or
expected in public sector wages and the
commitment under the Fiscal Compact to
keep deficit under 3% of GDP.

Contact a DIT Romania export adviser for
a free consultation if you are interested 
in exporting to Romania. See: 
www.greatbusiness.gov.uk/ukti  

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. See: www.gov.uk/government/
organisations/uk-export-finance. You can
also check the current UKEF cover 
position for Romania at: www.gov.uk/ 
guidance/country-cover-policy-and-
indicators#romania. 

[Source: FCO Overseas Business Risk/gov.uk
(Feb 2016)]

Growth potential

In the first quarter, Romania grew 4.3%
year-over-year, beating the 3.9% analysts
had expected, and up 1.6% from the fourth
quarter of 2015. According to Bloomberg,
this is the fastest growth pace recorded by
the Romanian economy since 2008.

Visit the Website and download the free Mobile App
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Economic growth in Romania is among the
highest in the EU and is forecast to remain
above potential in 2016 and 2017. With a
GDP growth of 5.9% in Q2, backed by
strong macroeconomic policies, Romania
is Europe's fastest growing economy, 
not only within the EU area, but on the
whole European continent. Romania is 
Europe's, so to speak 'tiger economy'.

According to Bloomberg, the Romanian
currency is the third-best performer against
the euro in 2016 among currencies in CEE
area, gaining 1.4%.

EU funds
The EU has allocated €23 billion to 
Romania through the 2014-2020 structural
and cohesion fund programme.

The EU funds will contribute to investments
in Romanian:

• infrastructure

• human development

• regional development

Resulting projects will offer good prospects
for UK businesses.

Benefits for UK businesses exporting 
to Romania
UK exports are worth over £24.8 billion,
with exports increasing by £0.8 billion 
and imports decreasing by £0.3 billion.
The Central and Eastern European (CEE)
region offers considerable potential for
British businesses. Romania can act as a
gateway into the other CEE markets.

The CEE region:

• is easily accessible from the UK

• offers a market of over 100 million 
consumers

• has widespread use of English as the 
business language

• is making major investments in energy,
transport and other infrastructure as a 
result of billions in EU funding

• is an entry point into Eastern Europe.
Watch the Department for International
Trade (DIT) videos on growing your 
business in CEE markets on YouTube

Benefits for UK businesses include:

• domestic market of nearly 20 million 
consumers

• English is widely spoken

• gateway to markets of the CIS and 
Balkans

• low cost flights between Romania and 
the UK

Strengths of the market
Strengths of the Romanian market include:

• young, skilled and educated workforce

• well established support in Romania 
from foreign lawyers, accountants and 
consultants

• implementation of Single Euro 
Payments Area (SEPA) standards for 
euro payments. See: www.ec.europa. 
eu/finance/payments/sepa/index_ 
en.htm

• plentiful natural resources

• western business practices
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Read the practical guide to doing business
in Europe at: www.europa.eu/youreurope/
business/index_en.htm. In addition:

• In 2015 Romania was ranked 58th out 
of 168 countries in Transparency 
International's latest corruption 
perception index (the UK ranked 10th): 
www.transparency.org/cpi2015/
#map-container

• Romania is ranked 37th out of 189 in 
the World Bank’s 2015 Ease of Doing 
Business index (the UK ranked 6th): 
www.doingbusiness.org/rankings

• The World Economic Forum’s Global 
Competitiveness report 2016-17 ranks 
Romania 62nd out of 138 (the UK is 
ranked 7th):
www3.weforum.org/docs/GCR2016-
2017/05FullReport/TheGlobalCompeti
tivenessReport2016-2017_FINAL.pdf

Contact a Department for International
Trade (DIT) export adviser at: 
www.greatbusiness.gov.uk/ukti for 
a free consultation if you are interested 
in exporting to Romania.

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. You can also check the current
UKEF cover position for Romania. See:
www.gov.uk/guidance/country-cover-
policy-and-indicators#romania

Trade between the UK and Romania
Currently, over 5,000 UK companies 
operate in Romania.

The UK exported €2.4 billion in goods to
Romania in 2015 making up 10.6 % of 
Romanian imports. Bilateral trade was
worth €3.95 billion in 2015, the highest
level in our bilateral history.

UK’s top exports to Romania:

• machinery and electrical parts

• textiles and clothing

• chemical products

• vehicles, aircraft and transport 
equipment

• base metals

• plastics

The UK is Romania's 14th largest inward
investor with €1.5 billion invested in 2015.

Free Trade Agreements (FTAs)
Romania is a member of the EU, the World
Trade Organization (WTO) and other 
international bodies. Goods manufactured
in the UK are exempt from import duties.
SOLVIT is a free service provided by the
national administration in each EU country
and in Iceland, Liechtenstein and Norway,
providing solutions to problems with your
EU rights. Contact the SOLVIT team at:
www.ec.europa.eu/solvit/index_en.htm if
you have market access issues relating to
the operation of the Single Market.

[Source: Department for International
Trade/gov.uk (Aug 2015)]
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Why  
 

2015 was the �rst year after 
the �nancial crisis when 

we could truly talk about a revival of 
the real estate investment market. We 
saw the largest number of transactions 
since 2007, new investors completing 
transactions (GLL, P3, CTP) and generally 
an increased number of more diverse 
investors looking at the Romanian market. 

Indeed 2015 brought all the pieces of the 
puzzle together, aligning both international 
and local in�uencing factors to create the 
right environment for an active investment 
market: favorable international capital 
�ow dynamics, positive macroeconomic 
environment, demonstrated market liquidity, 
growing investor appetite and last but not 
least an improved �nancing environment.
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At the end of 2015 the investment market 
was characterized by average yields 
of 7.5% for prime o�ce products in 
Bucharest, similar level for retail and 9% 
for industrial and logistics assets. There are 

With strong asset fundamentals and the still 
generous yield levels present in all sectors, 
capital market liquidity is clearly improving. 

In 2015, Colliers International Romania 
originated and advised on closed 
transactions of ca. €450 million, including 
the largest deals on the market for all 
sectors:  (sale of Floreasca Park, 
an asset valued at over €100 million, 
on behalf of Portland Trust and ARES), 

 (sale of Europolis Logistics Park 
on behalf of CA Immo) and  (sale of 
Auchan Titan Shopping Center on behalf of 
Aberdeen Asset Management). 

Investment market will continue to 
post remarkable results in the years to 

follow. Relying on good macroeconomics 
indicators and with future signi�cant 
stock speaking forcefully for Romania’s 
opportunities, investors will become more 
con�dent. 

Colliers International consultants remain 
committed promoters of business 
opportunities on the local investment 
climate for investors in search of high 
returns.

O�ce

Min                             
(2007)

Max  
(2012&2013) Current  

5.50% 8.25% 7.50%

still opportunities for investing in Romania 
as the spread between current prime 
real estate yields and yields in alternative 
markets, as well as the spread to the local 
peak remains signi�cant.

Retail
Min                       

(2006&2007) 
Max          

(2009) Current  

7.00% 10.00% 7.00%

Industrial 
Min                                      

(2007)
Max                               

(2012) Current  

8% 10.25% 9.00%
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Talking to other people in your industry and regularly
visiting Romania will give you access to the most 
current advice, and such experience can often lead to
new insights and form the basis for further research.
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Researching the market

Consultation and bespoke research

Taking a strategic approach
British companies are advised to undertake
as much market research and planning as
possible. Doing business with Romania 
can be challenging, but taking a strategic
approach is the key to making the process
manageable. The first step is to spend
some time thinking about your company's
Romania objectives.

The questions listed below should help 
you to focus your thoughts. Your answers
to them will highlight areas for further 
research and also suggest a way forward
that is right for your company. You may
then want to use this as a basis for 
developing a formal Romania strategy, 
although this may not be necessary or 
appropriate for all companies:

Your Aims

• Do you wish to buy from Romania, sell
to Romania or both?

• Do you wish to establish your own 
company presence in Romania, for 
example through a limited liability joint 
stock company, a branch office, a JVP 
or a representative office?

• Do you need to be involved in Romania
at all?

• Do you see Romania as part of a 
wider plan including other EU or CEE 
markets?

Your Company

• What are the unique selling points for 
your product or service?

• Do you know if there is a market for 
your product in Romania?

• Do you know if you can be competitive
in Romania?

• Are your competitors already in 
Romania? If so, what are they doing?

• Do you have the time and resources to
handle the demands of communication,
travel, product delivery and after-sales 
service?

Your Knowledge

• Do you know how to secure payment 
for your products or service?

• Do you know where in Romania you 
should start?

• Do you know how to locate and 
screen potential partners, agents or 
distributors?

• Have you carried out any Romania-
specific customer segmentation, and 
do you know how to best reach potential
customers in-market?

It is unlikely that you will have the answers
to all these questions at the outset and
these “knowledge gaps” should form the
basis for further research and investigation.
Some of these questions will require 
quantitative research in your sector, while
others involve more contextual and cultural
considerations. Talking to other people 
in your industry and regularly visiting 
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Romania will give you access to the most
current advice, and such experience can
often lead to new insights and form the
basis for further research. You will be able
to find out some free information from 
carrying out desk research.  

Help available for you

The Department for International Trade
(DIT) (formerly UK Trade & Investment
[UKTI]) provides tailored support packages
for companies who are:

• first time exporters (FTEs)
• small and medium-sized enterprises 

(SMEs)
• medium-sized businesses (MSBs)

See: www.gov.uk/government/collections/
uk-trade-and-investment-services-for-
exporters for further information. The 
following details are a selection from the
website:

Business opportunities
UK companies are set to benefit from a
unique new five-year programme presenting
real-time export opportunities that you can
apply for online. This is part of a move to
get 100,000 additional companies exporting
by 2020.

Launched in November 2015, Exporting is
GREAT is part of the UK Government’s
GREAT campaign, and presents live 
export opportunities to UK businesses
across a range of media outlets and digital
channels. Hundreds of these export 
opportunities, with a potential total value 
of more than £300 million, are hosted on a
new platform, www.exportingisgreat.gov.uk,
with many more set to come online each
month.

“Exporting is GREAT” provides advice and
expertise to support businesses at every
step on their exporting journey, from initial
interest to selling in-market, and includes 
a year-long roadshow travelling the UK,
giving face-to-face assistance to potential
exporters, and using the latest technology
to connect these businesses with live 
export opportunities.

Events and missions
Taking part in overseas exhibitions is an 
effective way for you to test markets, attract
customers, appoint agents or distributors
and make sales. The DIT's Tradeshow 
Access Programme (TAP) provides grant
support for eligible SMEs to attend trade
shows overseas.

Participation is usually as part of a group, 
a great advantage for inexperienced 
businesses, and is usually led by one of
the DIT's Accredited Trade Associations
(ATOs). ATOs work with the DIT to raise
the profile of UK groups and sectors at key
exhibitions. 

The DIT calendar of events has some 
400 core events and missions, and 1,000 
opportunities across the TAP ‘Trade Access
Programme’ and the English national 
regions.

DIT Events Portal
The DIT Events Portal provides a single
calendar view of all DIT Events and 
Missions, and has been developed to 
provide companies with more detailed 
information on each event in order to help
them decide on the most appropriate event
to attend. The calendar can be filtered and
searched by sector and/or market.



There are also detailed events websites
which include more information about the
event and also allow users to register for
an event. The DIT Events Portal is your
central hub for business and networking
opportunities. Search for future events and
missions, register online and network with
fellow delegates. See: www.events.ukti.gov.uk

Webinars
The DIT webinar service runs hundreds of
free hour-long internet events covering
topics, sectors and countries around the
world, helping you shape your export plan.
These events allow you to interact with the
experts in specific sectors and countries
and allow you to ask questions to enhance
your knowledge. To see upcoming DIT 
webinars, please visit: www.events.ukti.
gov.uk and search for webinars.

Overseas Market Introduction Service
You can also commission a DIT Overseas
Market Introduction Service (OMIS) to 
help you enter or expand your business 
in Romania. Under this service, the British
Embassy’s Trade and Investment 
Advisers, who have wide local experience
and knowledge, can identify business 
partners and provide the support and 
advice most relevant to your company's
specific needs in Romania.

Other DIT services
The DIT assists new and experienced 
exporters with information, help and advice
on entering overseas markets such as 
Romania. These services include:

• An Export Health Check to assess 
your company’s readiness for exporting
and help develop a plan of action;

• Training in the requirements for trading
overseas;

• Access to an experienced local 
International Trade Adviser;

• Help to grow your business through 
online exports;

• Specialist help with tackling cultural 
issues when communicating with 
Romanian customers and partners;

• Advice on how to go about market 
research and the possibility of a grant 
towards approved market-research 
projects;

• Ongoing support to help you continue 
to develop overseas trade and look 
at dealing with more-sophisticated 
activities or markets;

• Information, contacts, advice, 
mentoring and support from DIT 
(formerly UKTI) staff in the UK and 
their network of staff in Romania;

• Support to participate in trade fairs in 
Romania;

• Opportunities to participate in sector-
based trade missions and seminars;

• Access to major buyers, local 
government and supply chains in 
Romania;

• Advice on forming international joint 
ventures and partnerships;

• Exploratory visits to Romania;

• Alerts to the latest and best business 
opportunities.
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To find out more about commissioning any
of these services, contact a Department for
International Trade (DIT) Export Adviser at:
www.greatbusiness.gov.uk for a free 
consultation, or see further details at:
www.gov.uk/dit

E-Exporting Programme
The DIT's E-Exporting Programme aims 
to help UK companies get their brands to
millions of global consumers and grow
their business through online exports. 

The DIT’s E-Exporting Programme helps
UK companies who are:

• new to selling online

• already selling online, but need help 
with specific issues

• experienced in online sales, but are 
looking to sell on multiple platforms 
globally

The programme enables you to:

• arrange a free meeting through 
your local DIT office to get expert 
international trade advice and support, 
and access to DIT’s global network of 
contacts. See: www.uktiofficefinder. 
ukti.gov.uk/contactSearch.html?
guid=none

• meet a Digital Trade Adviser where 
relevant, to help develop and 
implement an international online 
strategy

• set up on e-marketplaces quickly and 
also identify new e-marketplaces 
around the world

• access better than commercial rates to
list on some e-marketplaces, including 
lower commission fees and ‘try for 
free’ periods. See: www.gov.uk/
guidance/e-exporting#preferentialrates

• access the ‘E-Expertise Bank’, a 
community of over 175 B2B/B2C 
service providers offering free advice. 
See: www.gov.uk/guidance/e-exporting 
#eexpertise

• join the DIT’s mailing list for 
opportunities to hear from industry 
experts, network with like-minded 
individuals and find out about 
e-commerce trends

Open to Export
Open to Export is the DIT’s free, online 
advice service for UK companies looking
to grow internationally. It offers free 
information and support on anything 
to do with exporting and hosts online 
discussions via its forum, webinars and 
social media where businesses can ask
any export question, and learn from each
other. Open to Export can be accessed at:
www.opentoexport.com

In-market support
If you already export, and have decided
Romania is part of your business strategy,
you are advised to contact the DIT team in
Bucharest prior to your visit to discuss your
objectives and what help you may need
(see the ‘Resources’ section of this guide).
They can provide a range of Romania-
specific services for you, including the 
provision of market information, validated
lists of agents/potential partners, key 
market players or potential customers; 
establishing interest from such contacts;
and arranging in-market appointments for
you. In addition, they can also organise
events for you to meet contacts in 
Romania, or to promote your company and
your products/services.

In addition, read the EU’s practical guide to
doing business in Europe: www.europa.eu/
youreurope/business/index_en.htm

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]



ABOUT US 
Part of the 200-year-old international  
business-to-business services provider,  
the Bibby Line Group, Bibby Financial Services  
has been helping businesses to trade 
overseas for over 15 years. Formed in  
1982, we have more than 40 operations  
in 14 countries, including 19 UK o�ices.

Globally, we have 9,500 customers and  
our international footprint enables us to 
support businesses trading in over 100 
countries worldwide.

In addition to our Export Finance services,  
we provide import and multi-currency 
support, helping our clients to trade with 
confidence in overseas markets. 

HOW WE CAN HELP 
We take a relationship based approach  
to supporting businesses, which means  
that we work hand-in-hand with our  
clients to find the right support package  
for them. Though our solutions are  
highly bespoke and tailored to the  
individual needs of our clients, we o�er  
three solutions for those trading in  
overseas markets.

EXPORT FINANCE 
We can provide funding of up to £10m  
to support businesses exporting and our  
Export Finance facility was designed  
to provide a flexible finance solution -  
but also to provide support in relation  
to developing business in foreign  
markets, cultural expertise, linguistic  
and currency services. 

MAKING THE MOST OF A  
WORLD OF OPPORTUNITY

With a young, skilled and educated workforce,  
and a large domestic market of nearly 20 million, 
Romania provides significant trade opportunities  
for businesses in the UK.

Many SMEs, however, feel unable to maximise  
their international trade potential, often listing  
a lack of funding, inexperience in dealing with 
foreign currency and cultural nuances as the  
top constraints holding them back. 

But there is a wealth of support available, both  
in relation to funding and currency exchange,  
and overcoming cultural barriers to trade.

Mark Lindsay 
Managing Director of Trade and  
International at Bibby Financial Services.



We provide funding against unpaid  
customer invoices, unlocking working  
capital and helping our clients to bridge  
the gap between invoicing and payment, 
which can frequently extend to over  
120 days in overseas markets (often while 
goods are in transit). 

Additionally, we can manage the full  
invoice collections process using multi-
lingual credit controllers and overseas  
multi-currency accounts, enabling 
businesses to focus on fulfilling existing 
orders and generating new sales.  

On top of this, we can provide Bad Debt 
Protection, helping our clients to o�set  
the risk of non-customer payment in the 
markets in which they trade. 

TRADE FINANCE 
For those importing goods from Germany, 
our trade financing o�ering provides a means 
of paying international suppliers upfront, 
enabling our clients to negotiate early 
payment discounts and benefit from better 
customer and supplier relationships. 

Additionally, we can cover the cost of 
shipping, VAT and import duty, removing  
the hassle of importing and helping our 
clients to access to goods they need,  
when they need them.

FOREIGN EXCHANGE 
Foreign exchange plays a huge role in 
the e�iciency, accessibility and appeal of 
exporting and importing, however, trading 
anywhere overseas can leave a business 
exposed to currency fluctuations.  

When agreeing prices of goods, businesses 
need to consider potential future currency 
fluctuations which could result in the sale 
price decreasing by the time it comes to 
invoicing for the goods. Having access to 
experts who can talk about exchange rates  

and turn around payment quickly can  
be essential.

Bibby Foreign Exchange looks to remove 
complexities preventing many SMEs  
from engaging in international trade, by  
combining business funding with foreign 
exchange in your currency of choice. 

INTEGRATED SUPPORT FOR 
INTERNATIONAL TRADE 
Combining funding with foreign exchange 
services is something other non-bank 
funders are simply unable to do and the 
ability for businesses to drawdown –   
in a currency of their choice – from existing 
funding arrangements, is a huge benefit. 
Having Export and Trade Finance and 
Foreign Exchange capability enables our 
teams to support businesses whatever  
their needs and ambitions. 

Our dedicated business development  
people, committed relationship management 
teams and knowledgeable operations 
function mean we’re in a great position to 
support SMEs trading internationally.

To find out more about how we  
can support your business, visit  
www.bibbyfinancialservices.com  
or call 0808 301 5423. 



ROMANIA

You do not need a visa to enter Romania. British
citizens who enter Romania have the right to stay
for a period of three months from the date of entry.
If you intend to stay for a longer period than three
months, you can apply for a registration certificate
issued by the Romanian Office for Immigration.
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Getting here and advice about your
stay

Entry requirements

Passport validity
Your passport should be valid for the 
proposed duration of your stay; you do not
need any additional period of validity on
your passport beyond this.

Visas
You do not need a visa to enter Romania.
British citizens who enter Romania have
the right to stay for a period of three
months from the date of entry. If you intend
to stay for a longer period than three
months, you can apply for a registration
certificate issued by the Romanian Office
for Immigration as either self-employed, an
employee, self-supported, or as a student.
See: www.igi.mai.gov.ro/home/index/en

Parental consent when travelling with 
minors
Some British nationals travelling with 
minors who hold Romanian citizenship 
(irrespective of whether they hold 
citizenship of other countries) are being
prevented from leaving the country without
notarised parental consent from the
minor’s non-travelling parent/s. While
enforcement of this may vary at borders,
British nationals travelling with minors 
who hold Romanian citizenship should 
obtain notarised parental consent before
departure from Romania.

A list of the public notaries can be found 
on the website of the National Union of
Public Notaries from Romania. See:
www.uniuneanotarilor.ro/?p=2.2.3&lang=en

Working in Romania
If you intend to work in Romania, you
should register with the Romanian Office
for Immigrants. No separate work permit 
is required. You can also register as 
self-employed.

For further information on working in 
Romania, contact: 

The Romanian General Inspectorate for
Immigration
15A, Lt. col. Marinescu C-tin Street
Sector 5
Bucharest
Romania

Email: igi@mai.gov.ro.
Visit: www.igi.mai.gov.ro/home/index/en

Customs regulations
Information on customs regulations is
available on the website of the National
Customs Authority of Romania (ANAF).
See: www.customs.ro/en.aspx

UK Emergency Travel Documents
UK Emergency Travel Documents are 
accepted for entry, transfer and exit from
Romania.

Safety and security

Local laws and customs
It is illegal to change money on the 
streets. You should change money only 
in recognised exchange shops, banks and
hotels.

The Romanian authorities treat all drug-
related and sex offences very seriously.
The age of consent is 18. If you are 
convicted, you can expect a prison 
sentence.



Homosexuality is no longer illegal, but 
attitudes are conservative and the gay
community keeps a low profile.

Most airports and military bases will 
have signs prohibiting photography. Ask
permission before photographing anything
potentially sensitive (e.g. official buildings,
police cars).

Bribery and corruption
Bribery is illegal. It is an offence for British
nationals or someone who is ordinarily 
resident in the UK, a body incorporated 
in the UK or a Scottish partnership, to
bribe anywhere in the world. In addition, 
a commercial organisation carrying on a
business in the UK can be liable for the
conduct of a person who is neither a UK
national nor resident in the UK or a body
incorporated or formed in the UK. In this
case it does not matter whether the acts 
or omissions which form part of the offence
take place in the UK or elsewhere.

The UK Government takes a very serious
view on bribery and corruption, and any
UK company considered to be involved in
corrupt practices will feel the full weight of
the law bear down on them under the UK
Bribery Act 2010. The UK Department for
Business, Energy & Industrial Strategy
(BEIS, formerly Department for Business
Innovation and Skills, BIS) has published 
a number of documents on their website.
See: www.gov.uk/government/organisations/
department-for-business-energy-and-in-
dustrial-strategy for assistance in this area.

Since its EU accession in 2007, the 
Romanian judiciary has been monitored 
by the European Commission under the
Cooperation and Verification Mechanism.
Romania has made significant progress
since 2007. Key legislation has now been

put in place, including key measures to 
reform the civil and criminal judicial codes.
A criminal code and a criminal procedure
code entered into force in 2014 aiming at
increased efficiency and a more coherent
practice of the judiciary. The adoption of 
a National Anti-Corruption Strategy in 2012
marked another important step in Romania’s
effort to prevent corruption.

An extensive institutional anti-corruption
framework is in place and is demonstrating
a convincing track record. However 
Romania needs to continue to take action
to ensure the independence of the judiciary
is respected, promote high standards of 
integrity in a consistent manner and 
improve the consistency of jurisprudence.

The level of perceived corruption in 
Romania remained relatively high in 2015. 
Transparency International’s 2015 
Corruption Perception Index showed that
Romania ranked 58th in the world (an 
improvement since 2014, when it ranked
64th).

Visit the EU Business Anti-Corruption portal
page at: www.business-anti-corruption.
com, for advice and guidance about 
corruption and some basic effective 
procedures you can establish to protect
your company from them.
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Terrorism
There is an underlying threat from terrorism.
Attacks, although unlikely, could be 
indiscriminate, including in places 
frequented by expatriates and foreign 
travellers.

There is considered to be a heightened
threat of terrorist attack globally against UK
interests and British nationals, from groups
or individuals motivated by the conflict in
Iraq and Syria. You should be vigilant at
this time.

Organised crime
Romania’s location in South East Europe
with large land and sea borders make it an
ideal transit route for the trafficking of
drugs and human beings. Romania is on
the Balkans route for the smuggling of
South West Asian Heroin from Turkey and
Bulgaria and/or the Black Sea coast to
Western Europe. Romania is also a nexus
point for migration flows from the North
(Moldova, Ukraine, FSU) and the South
(Turkey, Iran, Iraq, Afghanistan).

Romania is seen as a source country for
victims to be used for human trafficking for
labour exploitation, sexual exploitation and
street crime (shoplifting, table surfing, pick
pocketing, etc.).

Romania is the source of cyber-crime 
attacks on private and public sectors and is
also a threat for cyber enabled crime such
as false job offers and false sales through
internet auction sites.

The banking sector is especially vulnerable
to money laundering from Romanian
OCGs laundering the proceeds of their
criminality through financial institutions in 
the UK. 

The regional cooperation usually proves
difficult due to historical prejudices and
weak bilateral relationships.

Romania’s position at the external border
of the EU makes it a target for fiscal crime,
including but not exclusively, cigarette
smuggling and infringements of Intellectual
Property Rights (IPR offences). When
added to the possibility of VAT (MTIC)
fraud and emerging fiscal crimes (e.g. 
Carbon Credit fraud), the country suffers
serious losses to its treasury.

Maintain at least the same level of 
personal security awareness as in the UK.
There is a risk of petty theft in large towns,
especially Bucharest. Pickpockets and bag
snatchers operate in crowded areas, 
particularly near exchange shops and 
hotels, on public transport (especially to
the airport), in the main railway stations
and inside airport terminals.

Organised attacks by groups, often 
including children, occur. The most 
common method is of distraction while
several people, often the children, attempt
to snatch watches and jewellery from
pockets or from around the neck and wrist.
There have been reports of a scam 
involving thieves who present themselves
as plain-clothes policemen. They flash 
a badge and ask to see passports and 
wallets. They count the money and give
the documents back, but when they return
the wallet, some of the money is missing.
Valuables including passports have been
stolen from hotel rooms. Use the hotel safe
and carry a photocopy of the information
pages of your passport as ID.

There have been reports of credit or debit
cards being ‘copied’ when used for 
payment in some bars and restaurants.
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Protective security advice
The Centre for the Protection of National
Infrastructure also provides protective 
security advice to businesses. You are 
advised to maintain at least the same 
level of personal security awareness in 
Romania as in the UK.

[Source: FCO Overseas Business Risk/gov.uk
(Feb 2016)]

Money
The Romanian currency is the Leu (RON).
Romania is largely a cash economy. While
an increasing number of businesses do 
accept credit cards, it may be safer to use
cash due to the risk of credit card fraud.
There is now a large network of ATMs that
accept standard international credit and
debit cards. Check with your card provider
whether you will be able to use these 
machines.

US dollars and sterling are not always
easy to exchange for local currency, 
especially outside Bucharest. Euros are
widely accepted. You may have difficulties
using travellers’ cheques, and Scottish 
and Northern Irish bank notes may not 
be accepted in banks and bureaux de
change.

Health

Visit your health professional at least four
to six weeks before your trip to check
whether you need any vaccinations or
other preventive measures. Country-
specific information and advice is 
published by the National Travel Health
Network and Centre on the TravelHealth-
Pro website: www.travelhealthpro.org.uk/
country-information, and by NHS (Scot-
land) on the FitForTravel website: 

www.fitfortravel.nhs.uk/destinations.aspx.
Useful information and advice about
healthcare abroad is also available on the
NHS Choices website: www.nhs.uk/
NHSEngland/Healthcareabroad/Pages/
Healthcareabroad.aspx

Health insurance
If you are visiting Romania you should get
a free European Health Insurance Card
(EHIC) before leaving the UK. The EHIC 
is not a substitute for medical and travel 
insurance, but it entitles you to state-
provided medical treatment that may 
become necessary during your trip. Any
treatment provided is on the same terms 
as for Romanian nationals.

If you do not have your EHIC with you 
or you have lost it, you can call the 
Department of Health Overseas Healthcare
Team (+44 191 218 1999) to get a 
Provisional Replacement Certificate. The
EHIC will not cover medical repatriation,
ongoing medical treatment or non-urgent
treatment, so you should make sure you
have adequate travel insurance and 
accessible funds to cover the cost of any
medical treatment and repatriation.

If you need emergency medical assistance
during your trip, dial 112 and ask for an
ambulance. If you are referred to a medical
facility for treatment you should contact
your insurance/medical assistance 
company immediately.

Doing Business in Romania



WIZZ AIR – CONNECTING YOU TO ROMANIA
 
Wizz Air, the largest low cost airline in Central and Eastern Europe, is Romania’s 
most popular airline. More than 4.5m passengers fl ew with us into and 
out of Romania last year.
 
We are proud to fl y from the UK to destinations including Bucharest, 
Cluj-Napoca, Craiova, Constanta, Iasi,  Timisoara, Tirgu-Mures, Sibiu and 
Suceava.
 
Passengers choose us for our low fares, convenient route network 
and best-in-class fl eet of aircraft. For business travellers, Wizz Plus o� ers total 
fl exibility on fl ight changes, priority boarding, free seat selection and full 
luggage allowance. 
 
In 2016, Wizz Air is adding more Romanian routes to its network from the UK, 
including services from London Gatwick and Birmingham to Bucharest, from 
London Luton to Suceava and from Doncaster She�  eld to Cluj-Napoca. 
Currently WIZZ o� ers 14 routes to nine Romanian airports from the UK.
 
Providing the greatest connectivity between Romania 
and the rest of Europe, Wizz Air can help you connect 
to Romanian markets and opportunities. For routes, 
fares, bookings or more information, visit wizzair.com.

MANY 
BUSINESSES

ONE WIZZ AIR
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Travel

Road travel
You will need to pay a road toll ‘Ro 
vignette’ to use the national roads. You 
can buy the vignette (sticker) at border
points and at most petrol stations. Failure
to display the sticker may lead to a heavy
fine.

Observe the speed limit at all times. Make
sure your vehicle is roadworthy and you
have with you all documentation, including
evidence of insurance. It is illegal to drive
under the influence of alcohol. Do not drink
any alcohol if you are driving.

In winter, equip your car for extreme 
conditions. Road conditions are variable
and secondary roads can be in a bad state
of repair. Driving standards can be poor.
Look out for double parked cars, people
suddenly braking to avoid a pothole,
horse-drawn carts, livestock and stray
dogs, particularly in rural areas, running in
front of the vehicle.

Carry the following equipment: first aid kit,
fire extinguisher, red warning triangles and
a fluorescent jacket.

If your vehicle is damaged before you 
arrive in Romania, ask a Romanian 
Customs or Police Officer to write a 
report on the damage so that you have 
no problems when leaving. If any damage
occurs inside the country, a report must be
obtained at the scene of the accident.
In 2014 there were 1,818 road deaths in
Romania. This equates to 9.1 road deaths
per 100,000 of population and compares to
the UK average of 2.7 road deaths per
100,000 of population in 2014. See the 
European Commission, AA and RAC
guides to driving in Romania.

Taxis
Yellow taxis in Bucharest should list prices
on the side of the vehicle and display a
company name. There are frequent reports
of foreign visitors being overcharged by
taxi drivers.

Rail travel
Thieves operate on trains, so make sure
all valuables are safe.

FCO Travel Advice

If you are travelling to Romania for 
business, the Foreign & Commonwealth
Office (FCO) website has travel advice to
help you prepare for your visits overseas
and to stay safe and secure while you are
there. For advice please visit the FCO
Travel section pages on the gov.uk website:
www.gov.uk/foreign-travel-advice/romania

Travel insurance
Take out comprehensive travel and medical
insurance before you travel. See the FCO
Foreign Travel Insurance information: www.
gov.uk/guidance/foreign-travel-insurance

FCO travel advice update
The EU Referendum held in the UK on 23
June 2016 delivered a clear vote for the
United Kingdom to leave the EU. The
Prime Minister in his statement reassured
British people living in the EU, and 
European citizens in the UK, that there
would be no immediate changes to their
circumstances, and that there would be no
initial change to the way people can travel.
Until it leaves, the UK remains a full member
of the EU. The period for exit, under the
EU Treaties, is two years unless the other
Member States agree to extend it.

[Source: FCO Travel advice/gov.uk (Feb 2016,
updated 27 June 2016)]

Doing Business in Romania



ROMANIA

€9 billion of EU funds are 
allocated to Romania for 
infrastructure development
between 2014 and 2020.
There are opportunities for 
innovative UK companies
who can support ongoing 
infrastructure modernisation.
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Sector-specific opportunities

The Department for International Trade
(DIT) (formerly UK Trade & Investment
[UKTI]) publishes over 1,000 business 
opportunities per month across all sectors
and over 100 markets. Sign up to receive
regular export opportunities alerts at:
www.exportingisgreat.gov.uk

Access high value public procurement 
notices via Tenders Electronic Daily (TED)
at: www.ted.europa.eu/TED/main/
HomePage.do. TED contains all 
procurement notices above a certain
threshold from the EU and European 
Economic Area (EEA). See also:
www.ojec.com/?aspxerrorpath=/
threshholds.aspx

Romania publishes all public procurement
tenders online. Find out about available
contracts at e-licitatie. See: 
www.e-licitatie.ro/Public/Common/
Content.aspx?f=PublicHomePage

Infrastructure

€9 billion of EU funds are allocated to 
Romania for infrastructure development
between 2014 and 2020. Romania’s 
General Transport Master Plan outlines 
the priorities for investment in transport 
infrastructure. See: www.gov.ro/en/
government/cabinet-meeting/general-
transport-master-plan-approved-by-the-
government.

These priorities include:

• motorway and road development and 
upgrading

• modernisation of railway stations, rail 
corridors and rail traffic security

• construction of new metro line to link 
to airport

• development of Romanian airports

There are opportunities for innovative UK
companies who can support ongoing 
infrastructure modernisation.

Contact: andreea.radu@fco.gov.uk for
more information on rail opportunities, 
or contact: raluca.tudor@fco.gov.uk for
more information on road and airports 
opportunities.

[Source: Department for International Trade,
DIT(Aug 2015)]

Environment and water

A further £7.7 billion of EU funding will 
be available for environment and water
projects. Environment and water 
opportunities include:

• consultancy and technical assistance
• engineering design, works supervision 

and procurement assistance
• supply of equipment and technology
• facilities/schemes for waste processing

and recycling
• analytical services and facilities
• training programmes

Contact: luiza.craciun@fco.gov.uk for more
information on water and environment 
opportunities.

[Source: Department for International Trade
(DIT) (Aug 2015)]
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Energy

Oil and gas
Romania has the fourth largest crude oil
reserves in Europe with 600 million barrels
of proved reserves as of 1 January 2013.
The National Natural Gas Transmission
System’s (SNTGN) investment plan for
2014 to 2020 forecasts €254 million 
investment, and 247 km of new pipelines
to be built by 2019 to 2020. See:
www.transgaz.ro/en

The main opportunities in the oil and gas
sector include the supply of equipment
and services to rehabilitate and modernise
refineries and the national gas transportation
system pipes. A new round of tenders for
offshore and onshore licences is also likely
to create opportunities.

Nuclear
Almost one fifth of total electricity production
in Romania comes from nuclear power.
Projects at Cernavoda nuclear power plant
include:

• new build (estimated at £5.5 billion)
• life-span extension (estimated at £1.25

billion to £1.7 billion)
• decommissioning and building of 

radioactive waste storage (estimated 
at up to £1.8 billion)

These projects offer opportunities for UK
companies to supply goods and services.
Contact: andreea.radu@fco.gov.uk for
more information on opportunities in 
the oil and gas sector. Contact:
raluca.tudor@fco.gov.uk for more 
information on opportunities in the 
nuclear sector.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]

Healthcare and life sciences

Opportunities for UK companies exist in
both Romania’s private and public sector
healthcare systems. They include:

• building and equipping two strategic 
regional hospitals at Iasi, Timisoara 
and Craiova

• supply of oncology, diagnostic, 
transplant, cardiology, tissue cell bank,
hearing screening and intensive care 
equipment/devices

• building and equipping 13 to 15 new 
radiotherapy centres

• e-health

• upgrading of private oncology hospital

• new private healthcare projects and 
upgrading of existing private clinics 
with focus on cardiology, diagnostic 
laboratories, neurosurgery

Contact: manuela.vulpescu@fco.gov.uk for
more information on opportunities in the
healthcare sector.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]
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Defence and security

The Romanian Government aims to 
increase the defence budget annually 
until it reaches 2% of GDP in 2017 and to
maintain it at that level for the following ten
years. The budget is to be allocated for
training and for acquisition of modern 
military equipment.

Opportunities for UK companies include:

• involvement in Type 22 frigate 
modernisation programme

• development of a new Armoured 
Personnel Carrier (APC)

• cyber security and covert surveillance 
equipment

Contact Export Control Organisation
(ECO) to check you are meeting legal 
requirements for export. See:
www.gov.uk/government/organisations/
export-control-organisation

Contact: mihaela.stefanescu@fco.gov.uk
for more information on opportunities in the
defence and security sector.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]

Services

Privatisation
The Romanian Government is in the
process of listing shares from a number 
of companies on the stock market. The
process started in 2014 and continues.
Opportunities exist for UK businesses to
help with operations on capital
markets/stock exchange.

The use of FinTech is expected to grow
strongly, offering opportunities for UK 
companies in this sector.

Contact: miruna.suru@ukti.gov.uk for more
information on opportunities in the financial
sector.

E-commerce
E-commerce is currently valued at an 
estimated €800 million in Romania. 
Increasing numbers of users are buying
online from mobile devices. 85% growth 
in smartphone users is forecast and is 
expected to generate a spectacular growth
of online sales.

The 33% annual growth in e-commerce is
being generated mostly by sales of:

• clothes and shoes (40%)

• IT, electronics and home appliances 
(37%)

• cosmetics and perfumes (13%)

Accelerated growth in the online food 
sector is also expected as retailers open 
e-commerce sites.

This growth opens up opportunities for 
UK companies with products sold online.

Contact: manuela.vulpescu@fco.gov.uk for
more information on opportunities in the 
e-commerce sector.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]
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Automotive

Romanian car production is forecast to
grow by 15% in 2015, according to the 
Romanian Automotives Manufacturers’ 
Association (ACAROM). See: 
www.acarom.ro  

The spare parts market in Romania was
worth €12.6 billion in 2014, 8.7% higher
than in 2013.

The high growth in Romania’s automotive
sector opens up opportunities for UK 
companies to become part of the supply
chain as qualified Tier 2 and Tier 3 
suppliers. There are opportunities for:

• machine manufacturers

• technology experts

• process improvement specialists

• automotive service providers

• consultants

• research and development institutes

Contact: alice.sapcaliu@fco.gov.uk for
more information on opportunities in the
advanced manufacturing sector.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]
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Romania applies EU customs procedures and 
principles. Only companies registered in Romania 
are authorised to clear consignments through customs.
Representative offices are not authorised customs 
agents.
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Preparing to export

Start-up considerations

There are several ways of entering the 
Romanian market:

• direct exports

• appointing a local distributor

• setting up a local branch

You should find a local partner for products
or services requiring customer service. It is
essential to provide the agent’s workforce
with product training and regular updates
on developments, modifications and 
competitor activity.

You can set up a business presence in 
Romania through establishment of a:

• limited liability joint stock company

• branch office

• joint venture partnerships

• representative office

Setting up a representative office is
straightforward, but activities are limited to
marketing and auxiliary services on behalf
of the parent company.

There are several companies that could
help you set up a company in Romania.
Contact the DIT (formerly UKTI) team 
at the British Embassy in Bucharest for 
advice. See the ‘Resources’ section of 
this guide.

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]

How to do business in Romania

Legal considerations
The legal framework in Romania is 
inadequate in a number of areas and 
often one piece of legislation conflicts 
with another. Contact the DIT team at 
the British Embassy Bucharest for help.
Also consult RSM Romania for tax advice
and DLA Piper Dinu SCA for legal advice 
before entering into agreements. See 
the ‘Resources’ section of this guide for 
further information.

Standards and technical regulations

Products and packaging should meet 
EU standards. See: www.europa.eu/
youreurope/business/product/ce-mark/
index_en.htm for more details.

The Romanian Accreditation Association
(RENAR) is responsible for most standards
in Romania, see: www.renar.ro/en.

Labelling for all consumer products must:

• be in Romanian

• clearly show the country of origin

• include the manufacturer’s and the
importer’s names

• have an expiry date and a description 
of the goods

Different industries might have specific 
requirements regarding packaging. 
Contact the DIT team at the British 
Embassy in Bucharest for advice (see 
the ‘Resources’ section of this guide).
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Intellectual Property (IP)

Trademarks, designs, patents and copyright
are the principal forms of Intellectual 
Property (IP) protection available to 
companies and individuals.

Having the right type of intellectual property
protection helps you to stop people 
stealing or copying:

• the names of your products or brands

• your inventions

• the design or look of your products

• things you write, make or produce

Copyright, patents, designs and trademarks
are all types of intellectual property 
protection. You get some types of protection
automatically, others you have to apply for.
IP rights are territorial, that is they only
give protection in the countries where 
they are granted or registered. If you are
thinking about trading internationally, then
you should consider registering your IP
rights in your export markets.

You own intellectual property if you:

• created it (and it meets the 
requirements for copyright, a patent 
or a design)

• bought intellectual property rights from 
the creator or a previous owner

• have a brand that could be a trade 
mark, e.g. a well-known product name

You usually will not own the intellectual
property for something you created as part
of your work while you were employed by
someone else. Intellectual property can:

• have more than one owner

• belong to people or businesses

• be sold or transferred

However, IP law – especially for patent
protection – is not yet totally harmonised
within the EU. Romania is a party to the
1883 Paris Convention for the Protection
of Industrial Property and has subscribed
to all of its amendments. See: www.wipo.
int/treaties/en/text.jsp?file_id=288514

The Romanian State Office for Inventions
and Trademarks (OSIM) has responsibility
for IP legislation in Romania. See:
www.osim.ro/index3.html

Romania has signed a number of bilateral
agreements for protecting industrial 
property, including with the UK. 

For information on obtaining a patent in 
Romania, you should contact:

The Romanian State Office for Inventions
and Trademarks (OSIM)
5 Ion Ghica Street
Sector 3
Bucharest 030044
ROMANIA
Tel: +40 21 3060800 
Fax: +40 21 3123819

Website: www.osim.ro/index3.html 
Email: office@osim.ro

Doing Business in Romania



For information on registering your 
Trademark in Romania, you should contact
the EU Office for Harmonisation in the 
Internal Market (EUIPO): www.euipo.
europa.eu/ohimportal/en  

Refer also to the website of the World 
Intellectual Property Organisation (WIPO),
and the Madrid Protocol for the international
registration of marks:  www.wipo.int/madrid/en

Contact the Intellectual Property Office
(IPO), the official UK Government body 
responsible for intellectual property (IP)
rights including patents, designs, 
trademarks and copyright, for further 
information or advice: www.gov.uk/
government/organisations/intellectual-
property-office

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]

Tax and customs considerations

The UK and Romania have signed a 
double taxation convention. The UK 
Government has a 36-page document
“1975 Romania-UK Double Taxation 
Convention – in force”, available to 
download at: www.gov.uk/government/
publications/romania-tax-treaties

Value Added Tax (VAT)
The VAT rate is 24%. A lower rate of 9%
VAT is applied to:

• pharmaceuticals

• books

• newspapers

• museum fees

• hotels

• camping services

• bread and pastry products

There are also taxes on land, means 
of transport, the use of public places, 
advertising and promotion, and 
construction certificates.

Check with HM Revenue and Customs
(HMRC) regarding VAT refund of business
expenses incurred in Romania. See:
www.gov.uk/government/publications/
vat-notice-723a-refunds-of-vat-in-the-
european-community-for-ec-and-non-
ec-businesses

Excise duties
Excise duties are levied on specific 
products including:

• alcoholic beverages

• tobacco products

• perfumes

• coffee

Rates vary between 1% and 50% and are
applied before levying VAT.

The excise rates for cigarettes and alcohol
are applied to maximum retail price.
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Visit the Website and download the free Mobile App
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Doing Business in Romania

Corporate tax
Romania applies corporate income tax 
at 16%.

Income tax
Income is taxed at a flat rate of 16%.
Contact the DIT team at the British 
Embassy in Bucharest for more information
on other taxes applied to income (see the
‘Resources’ section of this guide).

Customs
The internal market of the European Union
(EU) is a single market in which the free
movement of goods, services, capital and
persons is assured, and in which citizens
are free to live, work, study and do 
business.

Since its creation in 1993, the single market
has opened itself more to competition, 
created jobs, and reduced many trade 
barriers. The Single Market Act (see:
www.ec.europa.eu/growth/single-
market/smact/index_en.htm#maincon-
tentSec3) was put forward in two parts, 
in 2011 and 2012, containing proposals to
further exploit the opportunities afforded 
by the single market, in order to boost 
employment and improve confidence in
European business.

Therefore as a single market allowing the
free movement of goods and services, no
import duties are applicable.

Weights and measures should be metric,
and temperatures given in centigrade.

Documentation
Romania applies EU customs procedures
and principles. Only companies registered
in Romania are authorised to clear 
consignments through customs. 

Representative offices are not authorised
customs agents.

The Romanian Customs National Authority
provides more information on customs 
procedures. See: www.customs.ro/en.aspx

[Source: Department for International Trade
(DIT)/gov.uk (Aug 2015)]

UK Export Finance

The government can provide finance or
credit insurance specifically to support UK
exports through UK Export Finance
(UKEF) – the UK’s export credit agency.
See: www.gov.uk/government/organisations/
uk-export-finance

For up-to-date country-specific information
on the support available see: UK Export 
Finance’s country cover policy and 
indicators at: www.gov.uk/guidance/
country-cover-policy-and-indicators.
Details for Romania are available at:
www.gov.uk/guidance/country-cover-
policy-and-indicators#romania

[Source: UK Export Finance/gov.uk (July 2016)]



UK Export Finance: clearing your 
path to trade

Export finance and insurance can increase
your capacity for growth. It can mean
higher levels of finance compared to 
conventional lending. You can give your
overseas buyers time to pay, while 
protecting your cash flow.

There are many ways to arrange this. 
The right one for you will depend on 
your circumstances but you could:

• manage your working capital without 
using finance

• work with your existing bank finance 
arrangements

• seek more support by shopping 
around for export finance and 
insurance

Support is available, for example, to help
you secure additional working capital, to
insure against non-payment by customers
buyers, or to fulfil requirements to obtain
performance bonds.

Most exports to EU countries are sold on
short credit terms of typically up to six
months. However sales of capital goods or
construction projects are usually arranged
on longer terms, and very large capital
goods such as aircraft can be supplied 
on payment terms of 10 years or more.

Specific issues you may need to manage
can include:

• having to wait for payment, restricting 
cashflow

• exposure to the risk that the buyer 
cannot (or will not) pay for the exports 
– for example, if the buyer goes bankrupt

• being asked by the buyer to provide 
a performance bond in return for an 
advance payment. The bond needs
to be issued by the exporter’s bank, 
which is likely to ask for cash security, 
another potential cashflow restriction

HM Government support

Exporters can talk to their bank or approach
other specialist financial organisations to
try to secure working capital, and speak to
insurers or brokers to source insurance
against the risk of not being paid. 

Where exporters are unable to find the
working capital they need, UK Export 
Finance (UKEF) may be able to help by
sharing some of the risk with their bank. 

We can consider support for all exporters,
large and small, across a wide range 
of sectors. In recent years we have 
supported UK exports to the EU in most
sectors, including the agricultural, 
construction, creative & media sectors, 
energy, food & drink, IT, leisure & tourism,
medical, scientific equipment and water
sectors.

We provide guarantees with the resulting
obligations carrying the full faith and credit
of HM Government – the most powerful
partner a UK exporter can hope to find.
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A wide range of support

Types of assistance UKEF is able to offer,
in the right circumstances, include:

Bond support – Under our Bond Support
Scheme we can offer guarantees to banks
issuing performance or other contract
bonds in relation to UK exports to China.
This often means the bank can issue the
bond and also expand working capital 
facilities for exporters, as the extra credit 
is guaranteed by UKEF.

In 2016 UKEF helped a builder of bespoke
catamarans, Blyth Workcats of Essex 
obtain the performance bond it needed to
secure a German contract. Without a
UKEF guarantee for its bank, the need to
set aside its own cash cover against this
bond would have made it impossible to 
fulfil the contract. UKEF guaranteed a 
proportion of the bond helping release
cash to fund its work on the catamaran, 
a new scientific survey vessel for a 
German university.

“UKEF support was paramount for this
project” said Stuart Davidsen, the 
production and design manager at Blyth.
“Our bank couldn’t cover 100% of the risk
for the bond. Thankfully UKEF was able to
take on 50% of the risk. We couldn’t have
gone ahead without it.”

Working capital support – UKEF’s Export
Working Capital Scheme can enhance
your bank’s ability to lend you working 
capital to support export-related activity.
Under the scheme, we provide partial 
(typically 80%) guarantees to lenders 
to cover the credit risks associated 
with export working capital facilities. 
The scheme is particularly useful in 
circumstances where a UK exporter 

wins an overseas contract that is larger
than it is used to handling, or manages 
to win a number of contracts at the same
time, but may struggle to finance them 
all at once

Both the bond support and export working
capital products are accessed through 
participating banks. If your bank 
representative is unfamiliar with the 
products, they can be referred to our 
‘Bank toolkit’, which can accessed at
www.gov.uk/uk-export-finance.

Export Finance Advisers – 
your free resource

UK Export Finance’s regional network 
of Export Finance Advisers (EFAs) stand
ready to offer free trade finance information
to UK companies who are exporting or
considering exporting to Europe

The EFAs act as local points of contact 
to introduce exporters and prospective 
exporters to finance providers, credit 
insurers, insurance brokers, trade support
bodies and sources of government 
support. They can also help explain UK
Export Finance’s own product range, 
complementing what is available in the 
private market.

For more information and to book 
a meeting with an EFA, visit:

www.exportingisgreat.gov.uk/finance-
and-insurance

Note: more detailed UKEF contact 
information can be found on page 92
of this guide.



Peles Castle, Sinaia. Built by King Carol I of Romania,
the castle is considered to be one of the most important
historic buildings in Romania.

ROMANIA

Romanian business culture is formal
and hierarchical, and business is 
still governed by a great deal of 
bureaucracy. Romanians place great
importance on courtesy and respect
for older or more senior people, and
meetings tend to be quite formal.



B
U
S
IN
E
S
S
 E
T
IQ
U
E
T
T
E
, L

A
N
G
U
A
G
E
 &
 C
U
LT
U
R
E

71www.Romania.DoingBusinessGuide.co.uk



Doing Business in Romania
R
O
M
A
N
IA

Visit the Website and download the free Mobile App

Business etiquette, language & culture

Language

Romanian (limba română), the only 
Romance language spoken in Eastern 
Europe, is the official language of Romania.
The name Romania comes from the Latin
word 'Romanus' (meaning citizen of
Rome), dating from 106 A.D. when the
Roman Empire took control of the country
(then known as Dacia). The language 
retains a significant number of features 
of old Latin and also contains words taken
from the surrounding Slavic languages, as
well as from French, German, Greek and
Turkish.

English is now the country’s second 
language, particularly with the younger
generation and in the larger towns and
cities, although French and German can
also be useful. There are a number of 
German-speakers in southern Transylvania
and in Banat (Western Romania). Hungarian
is also widely spoken in some parts of
Eastern Transylvania and in some of the
larger cities.

Hierarchy

Romania is a hierarchical society, age and
position are respected, and titles are very
important and denote respect. Romanians
are formal and reserved, and although 
always polite, they seldom move to a 
first-name basis with people outside their
extended family or very close friends until
they get to know them over time.

Titles

People are addressed by their professional
or academic title together with their name,
or "domnul" (Mr) or "doamna" (Mrs or Ms),
followed by their family name. 

Friends may address each other using this
title plus the first name, whereas only close
friends and family members use the first
name without the title.

Greetings

Initial greetings are formal and reserved. 
A firm handshake with good eye contact is
normal. However, one should only shake
hands with a woman if she initiates the
gesture. Some older Romanians may 
kiss a woman's hand when meeting them
(although foreign men are not expected to
do so). Close friends may kiss each other
when they meet, kissing twice, once on
each cheek starting with the left. However,
your Romanian friends will decide when
your relationship has reached this level of
intimacy. In the meantime, always use 
a person's title plus their surname until 
invited to do otherwise.

Business etiquette

Romanian business culture is formal and
hierarchical, and business is still governed
by a great deal of bureaucracy. Romanians
place great importance on courtesy and 
respect for older or more senior people,
and meetings tend to be quite formal, often
dominated by the senior decision maker,
and decisions rarely questioned or 
challenged by those of lower rank. There is
little small talk or informal discussion. One
should not ask for personal information as
Romanians value privacy.

Meetings

In Romania, punctuality is considered a
strength when doing business and it is 
important to arrive at the appointed time,
or even a little earlier. Punctuality is 
common in many new companies and
those operating in the international arena.
However, when dealing with state-run
companies, you may be kept waiting.
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There is often a strict seating 
protocol, so wait to be told where
to sit. Do not remove your suit
jacket without permission until the
most senior-ranking Romanian
does. Then expect to spend time
getting to know people before 
discussing business. Although 
this is a process which cannot be
rushed, once a relationship has
been developed over time, it will
be with you personally, not with 
the company you represent, so 
if you leave the company, your 
replacement will need to build 
their own relationship. Therefore, 
introduce your replacement if you
are able.

Communication styles are direct
and frank, but also sensitive and
courteous, with care being taken
not to offend. Straightforwardness
is valued in Romania. You will
likely require an interpreter when
dealing with traditional firms, 
although an increasingly large
number of English speakers work
in newer organisations, particularly
those with international business.
AST Language Services can assist
you with translation (see page 94
for full contact details).

Presentations

Presentations should be factual
and easy to understand, including
facts and figures to back up your
conclusions. Avoid making 
exaggerated claims – Romanians
prefer to conduct business with
people who are honest and do not
brag about their accomplishments
or financial achievements. Always
avoid confrontational behaviour
and high-pressure sales tactics. 
As above, make use of an official
interpreter if appropriate, and do
not assume all attendees will 
necessarily have a good command
of English.

Public holidays 2016
Date: Day: Holiday Name:
30 November Wednesday Feast of Saint Andrew
1 December Thursday National Day
25 December Sunday Christmas Day
26 December Monday 2nd Day of Christmas

Public holidays 2017
Date: Day: Holiday Name:
1 January Sunday New Year's Day

2 January Monday New Year's Holiday

24 January Tuesday Union of the Romanian 

Principalities

16 April Sunday Orthodox Easter Sunday

17 April Monday Orthodox Easter Monday

1 May Monday Labour Day

4 June Sunday Orthodox Pentecost

5 June Monday Orthodox Whit Monday

15 August Tuesday Assumption Day

30 November Thursday Feast of Saint Andrew

1 December Friday National Day

25 December Monday Christmas Day

26 December Tuesday 2nd Day of Christmas



> Clear, consistent content is vital to
making your business understood
overseas. So don't leave it to chance.

> Well-known companies we already work 
with include: Serco, Experian, Intertek, IKEA 
and Caterpillar

> For a structured approach to translation, 
please read the article that follows

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com



Buying decisions carried out in 
isolation of wider and constantly
changing sector, economic or 
social contexts are a thing of the
past. This means that increasingly
any product or service has to be
supported with professional 
technical, marketing or other 
contextual content. 

As examples of this, exporters need
their technical documentation to
be easily assimilated, their marketing
content to be compelling, and 
their website to be informative 
and memorable. Human resources 
departments on the other hand
need sensitive localisation of 
policies & procedures in line 
with local legislation, corporate 
guidelines and house style. After all
an international expansion strategy
or company restructuring could
easily be undermined by insensitive
internal communication.

In non English-speaking markets, 
all of the above can be achieved
by working with a reliable and 
professional translation partner. 

So how can really good translation
help build your export success:

• clear and accurate foreign-
language branding and 
content will motivate foreign 
customers to buy from you

• consistent and harmonised 
messaging helps to convey and 
reinforce your company's values
and ethos

• corporate and operational 
risk through poor quality 
communication and 
misunderstanding is eliminated 

• overall brand integrity and 
reputation are enhanced

If you're reading this guide, the chances are you're either a seasoned 
exporter, or you're committed to investigating new export opportunities 
for your business. Whichever category you fall into, you'll have a good idea
of the huge investment in time, effort and resources which is required for
export success. 

Your priority will be to get your product or service to market, and it's a fact
of life that procurement of peripheral resources such as translation is often
left to the last minute. In this article we'd like to demonstrate to you how
building translation into the early planning stages of your export campaigns
can pay dividends.

The internet, mobile connectivity and social media mean that now more
than ever before customers, be they B2B or B2C, are buying goods and
services within the context of a connected world of instant communication.



The following components are
key to a successful translation
project, and show how AST 
can make the process of 
internationalising outward-facing
and internal communications 
simpler, more professional and
more cost-effective:

Rigorous selection of translators

AST’s ISO9001 certified and
ISO17100 compliant processes
mean that the company has 
approved sector-specialist 
translators whatever the 
language and deadline 
requirements, with experienced
proofreaders to give the text 
precision and professionalism to
really focus the reader’s attention.

Translation memory technology

Client-facing documents 
produced periodically often 
contain sections which stay the
same and sections which need
updating. Similarly company 
websites and technical data or
manuals can contain identical
paragraphs and sections. 
Translation Memory technology 
is used in this situation to identify
duplicate and legacy text. 
The duplicates are logged and
reused – leading to reduced 
turnaround times and resulting 

cost savings – with company
wordings for products, processes,
titles and descriptions translated
consistently.

Terminology management

The key words used to describe
your company’s products, 
services and processes support
your brand and identity. This is
equally true in your foreign 
language communications. 
Unfortunately, once translated it 
is often easy to lose control of key
terms, leading to uncertainty as 
to whether the translations are
having the desired impact. 
AST’s terminology management
prevents this. Glossaries are 
maintained in multiple languages
and client terminology is checked
in each language by industry 
sector experts. As the glossary
grows it can be reused with each
new project, so client content is
always on-message and brand 
integrity consistent.

So there’s really no need for you
to leave the “softer” aspects of
your export campaign to chance.
Using a professional translation
company like AST provides a
guarantee that your international
content will be clear, consistent
and effective. Whatever the 
language.



> YOU NEED YOUR SALES, 
TECHNICAL AND WEBSITE CONTENT 
TO BE TRANSLATED BY EXPERTS!

> We’re recognised as a UK leader for translating high profile,
client-facing documents

> All our translators are rigorously selected so your text will be 
translated by the best people in the business

> We ensure you get premium quality translations every time, 
on time and within budget

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com

No matter how urgent your assignment we can translate it.



ROMANIA

Since its EU accession in 2007, the Romanian 
judiciary has been monitored by the European 
Commission under the Cooperation and 
Verification Mechanism. Romania has made 
significant progress since 2007.
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the Bridge between 

British & Romanian

 Businesses
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What are the challenges?

There are some challenges to doing
business in Romania. These include:

• reduced public spending leading to 
less public procurement

• delayed payments for public sector 
contracts

• increasing bureaucracy

• lack of transparency

• inconsistency within the justice system

• corruption

You should ensure you take the necessary
steps to comply with the requirements of
the UK Bribery Act. See: www.gov.uk/
government/publications/bribery-act-2010-
guidance and the section on ‘Safety and
security’ earlier in this guide.

[Source: Department for International Trade
(DIT)/UKEF (Feb 2016)]



Moving in the right
direction
• The leading UK authority on all

aspects of international trade
• Exporting excellence through          

education
• Expert solutions to your export 

needs
• Maximising your profit

from International
Trade

Our main aim is to help you
achieve your export and
international trade goals.

If you do well, we do well. 

Join us today
Call: +44(0)1733 404 400
email: institute@export.org.uk

www.export.org.uk
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International business
can be difficult

     
   

   

   

Join us.

Visit www.britishexpertise.org   

Email mail@britishexpertise.org 

Telephone +44 (0) 20 7824 1920 
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ROMANIA

Taking part in overseas exhibitions is an effective
way for you to test markets, attract customers,
appoint agents or distributors and make sales.
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Innovation is key to the success of the
Institute and new ideas include our
New Exporter package. This allows a
business to enter a new market secure
in the knowledge that they have an 
understanding of how they will operate
and comply with any specific 
regulations and standards. Practical
help and assistance is always 
available from the Institute so any 
additional training can be tailored 
to the business and the team that 
needs the knowledge. 

The work of the IOE also extends 
to representing membership views.
Knowledge gained from our members’
feedback, those who get involved with
the forums and Special Interest

Groups, and those who attend our
training courses or study with us, 
enables us to represent the industry at
government levels in both the process
and delivery of policy for international
trade. These views also help us to 
ensure that the training programmes
are effective and pertinent to the 
industry needs. Our Diploma in World
Customs Compliance and Regulation
is testament to the way we listen to our
members’ needs. This was driven by
Nissan, Adidas, John Lewis and many
others and will neatly dovetail into any
AEO work ensuring that quality 
standards are met at manager and 
junior staffing levels. 

What does membership of the Institute of Export mean? 
To most the Institute of Export simply plods away providing much needed 
qualifications to professionalise the industry however, did you realise that our
helpline is one of the busiest and best in the industry? It’s all part of membership
and, if you need more than a phone call, we can put together a project to fulfil 
your needs. 2015 saw the launch of our Technical Help for Exporters that 
recognises the volume of legislation and regulation that covers our industry 
and gives you the comfort of knowing that if you don’t know, you know someone
who does! 

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          



Starting in 1935, the Institute commit-
ted itself to building competence and
growing confidence for businesses
trading in goods and services, which 
at the time, was a far reaching remit.
Over the years this remit has seen us
develop from simply providing training
in short course format over a day, or
perhaps two, into a fully-fledged Ofqual
Awarding Organisation that operates
specifically to deliver international
trade education. 

This status allows our individual 
members and corporates alike to be
sure that they are part of a quality 
organisation with plans for growth 
integrated with a sustainable future for
the global prosperity of UKPlc.  

Part of our work includes mapping 
existing qualifications to roles and 
producing training needs analyses 
to ensure staffing progression and 
continuity. The need to upskill our
workforce to match those of our 
competitors is a key element vital for
growth. Our focus is on recognising
that International trade needs specific
knowledge, coupled with a strong 
belief that we must start to talk to our
young people at an earlier stage. 

We need to engage the next genera-
tion in thinking about how world trade
works and how it will be great for
British businesses. They need to know
how items arrive in the shops which, in
turn, will begin to spark ideas. As these
young people join companies they will
bring a fresh outlook that all things are
possible especially if you operate 
globally. 

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

Why not call us and get involved? 
It has never been more important that

we act as an industry to help – we
need experts and commitment to 

professionalising international trade
from businesses large and small – 
help your institute to stay ahead of 

the curve. 

The Institute of Export
Export House

Minerva Business Park, Lynch Wood,
Peterborough, Cambridgeshire,

PE2 6FT, UK
Telephone: +44(0)1733 - 404400

Fax: +44(0)1733 - 404444

www.export.org.uk



Lesley Batchelor OBE, FIEx (Grad) - 
Director General, The Institute of Export

Focusing on qualifications.
A focus on qualifications - but why do we need them? 

I’d like to tell you about my story, it’s ok it won’t take too long but I think it’s similar to a lot 
of people that work in international trade. 

I left school with no ambition to do anything other than help my mum make ends meet. I
wanted to be a seamstress but we couldn’t afford the material for the interview so I went into
an accounts department at a large pharmaceutical company. Luckily for me they recognised
a hard worker and asked me to work in various departments. After a year they asked me
which one I like the best and without even thinking I said “international”, and that was my
career set out for me. 

Working in international trade I found that 
I needed to understand so many different
things - from how trade agreements 
impacted a sale to the legal aspects of
trade and how different systems worked in
terms of contract and disputes. Getting paid
brought about a whole new set of issues
and this really made me learn and think
about the implications of offering credit and
how it can be used to your advantage. 

Things I learnt about logistics and the 
paperwork that was needed to support a
trade were empirical and slowly I became
sure of my knowledge. The problem was,
that when I wanted to move on to the next
company, I had nothing to show I had that
knowledge. It was frustrating to find that the
knowledge that I had accumulated over 11
years wasn’t evidenced in any way and that
no-one knew exactly what I knew. I was
lucky enough to get my next job with a 
well-known Japanese computer company
but it made me realise that if I wanted a 
career, I needed to get qualified. 

So I spent the next two years, two nights a
week at night school honing my skills and
building a knowledge and understanding of
all aspects of the trade I had entered “by
the back door”. Finally, exhausted but with 
a full understanding of how planning and
control worked, I passed and became a
Graduate Member of the Institute of Export,
suffix MIEx (Grad) in 1991. 

Well, many things have changed since 
then, as after many years of working in 
international trade, I took over at the helm,
steering the qualifications and the Institute
towards a better place. We have now
gained Ofqual Awarding Organisation status
for the qualifications and have worked hard
on ensuring we are ready for the next 80
years of representing the industry and
standing as guardian of professional 
standards in international trade.

OFQUAL* awarding status is hard 
earned and we are proud to be the only 
professional body operating in this 
international trade environment. 



IOE Qualifications in brief 
www.export.org.uk/professional-qualifications

Level 1 Young International Trader  
(Available electronically) 

Level 2 International Trade Logistic 
Operations **

Level 3 Certificate of International Trade 
Certified International Trade 
Adviser

Level 4 Advanced Certificate in 
International Trade 

Level 5 Diploma in International Trade 
Diploma in World Customs 
Compliance and Regulations 

Level 6 Foundation Degree jointly 
delivered with ***Anglia Ruskin 
University 
Higher Apprenticeship in 
International Trade - the first 
so far. 

Our courses at level 3 onwards are 
delivered online using a blended learning
technique which involves the support of an
expert tutor for each topic. The IOE online
campus offers a range of learning tools,
from power-point presentations and videos
to online chats and forums for the students.
The Institute has a success rate of 95% 
in helping our students through these 
academic programmes.

The Advanced Certificate in International
Trade - Elective modules have been added
to the level 4 Advanced Certificate syllabus.
In addition to the three core modules of
Business Environment, Market Research 
& Marketing and Finance of International
Trade, students can now choose a fourth
elective module from: 

a. International Physical Distribution
b. Selling Services, Skills and Software 

Overseas
c. Or one of:

i. Doing business & communicating 
in Arabic speaking markets

ii. Doing business & communicating 
in Spanish speaking markets

iii. Doing business & communicating 
in German markets

iv. Doing business & communicating 
in Chinese markets

v. Doing business & communicating 
in Russian markets  

The series of modules above carry 
language skills training, the focus being 
on basic business language needed and
business culture

Finally, eBusiness internationally will be
launched summer 2016.

The Diploma in International Trade - 
level 5 is equivalent to the second year of 
a degree and is accepted as entry level for:- 

BSc (Hons) in Management Practice - 
International Trade with Plymouth University
-Online 24 months 

MSc International Trade, Strategy and 
Operations with Warwick University - 36
months part residential  

www.export.org.uk/professional-qualifications
will give you more detail and a contact who
will talk you through your options.  

*The OFQUAL Register of Regulated Qualifications contains details of Recognised Awarding Organisations
and Regulated Qualifications in England (Ofqual), Wales (Welsh Government) and Northern Ireland (Ofqual
for vocational qualifications and CCEA Accreditation for all other qualifications).
** International Trade Logistic Operations is delivered through our approved centres  
*** Anglia Ruskin University is Entrepreneurial University of the Year 



The British Embassy in Bucharest develops and maintains relations between the UK 
and Romania. Their work covers a range of issues including security, prosperity, 
consular and Europe.

The Embassy supports British business by offering expert trade advice to UK companies 
interested to invest or grow in the Romanian market. Through a dedicated team of political and
economic officers, the Embassy is working closely with Romania to increase economic growth
and competitiveness in the EU. The Embassy also plays an active role in supporting Romania’s
efforts to fulfill its EU commitments. We offer consular assistance to British nationals living or
travelling in Romania and work closely with Romanian law enforcement, security and defence
authorities to share expertise and develop stronger ties.

Services for British nationals:
Urgent assistance
If you are in Romania and you urgently need
help (e.g. if you have been attacked, arrested
or there has been a death), call +40 (21) 201
7200. If you are in the UK and concerned
about a British national in Romania, call 020
7008 1500.

Get an emergency travel document
You can apply for an emergency travel docu-
ment (ETD) if you are abroad and your pass-
port has been lost or stolen, damaged or
expired, and you cannot get a new or replace-
ment passport in time to travel.

If you are due to travel in the next 24 hours,
contact us as soon as possible.

Book an appointment for an emergency 
travel document in Bucharest: 
www.consular-appointments.service.gov.uk
/fco/#!/british-embassy-bucharest/issuing-
an-emergency-travel-document/slot_picker

Travel advice: for information and advice 
on travelling to Romania, see: travel advice
for Romania: www.gov.uk/foreign-travel-
advice/romania

Support if you have been arrested
The Embassy will do all they can to contact
you within 24 hours of being told that you
have been detained or arrested, and will give
you a prisoner pack with information for
British prisoners in Romania. We cannot get
you out of prison, prevent the local authorities
from deporting you after your prison 
sentence, or interfere in criminal or civil 
court proceedings.

Notarial and documentary services
The Embassy may be able to offer notarial
services, including making a certified copy of
a document. See the full list of notarial and
documentary services the Embassy provides:
www.gov.uk/guidance/notarial-and-
documentary-services-guide-for-romania

Legalisation services
Read the notarial and documentary services
page for more information on legalisation:
www.gov.uk/guidance/notarial-and-
documentary-services-guide-for-romania

Ask the UK Government to get a UK 
document legalised (certified as genuine):
www.gov.uk/get-document-legalised



Local service providers
Use our lists of local suppliers and services if
you need help in Romania. Please note that
inclusion in these lists does not constitute 
official endorsement by the British Embassy
or the UK Government.

• funeral directors

• medical facilities and practitioners

How else we can help
In addition to the services listed above, 
the Embassy can also:

• provide information about transferring 
funds

• provide appropriate help if you have 
suffered rape or serious assault, are a 
victim of other crime, or are in hospital

• help people with mental illness

• offer support and help in a range of other 
cases, such as child abductions, missing 
people and kidnapping

• contact family or friends for you if you want

• make special arrangements in cases of 
terrorism, civil disturbances or natural 
disasters or other crises abroad

For more information on the services they
can provide, see: Support for British nationals
abroad: A guide:
www.gov.uk/government/publications/sup-
port-for-british-nationals-abroad-a-guide

General information on living in Romania:
www.gov.uk/guidance/living-in-romania 

Consular fees
The Embassy charge fees for some of their
services. See the full list of consular fees in
Romania: www.gov.uk/government/publica-
tions/romania-consular-fees

Source - www.gov.uk/government/world/
organisations/british-embassy-bucharest

Contact us 
British Embassy Bucharest
24 Jules Michelet, 010463 Bucharest
Romania

Email: BritishEmbassy.Bucharest@fco.gov.uk
General enquiries: +40 (21) 201 7200
Consular enquiries: +40 (21) 201 7351
Website: www.gov.uk/government/world/
organisations/british-embassy-bucharest

Opening hours

• Monday to Thursday, 8:30am to 5pm
• Friday, 8:30am to 4pm

Consular opening hours

• Monday to Friday, 9am to midday
• Notarial and consular services are 

available Tuesdays between 9am and 
12pm by appointment only.

How to contact us

If you wish to email specific teams within 
the Embassy please use the following email
addresses:
Consular: 
Consular.Bucharest@fco.gov.uk
Defence: 
Defence.Bucharest@fco.gov.uk
Political: 
Political.Section.Bucharest@fco.gov.uk
Corporate services: 
dlbucharestmanagementprotect@fco.gov.uk
Communications: 
BritishEmbassy.Bucharest@fco.gov.uk
Trade development:
Commercial.Bucharest@fco.gov.uk
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The Institute of Export
Export House
Minerva Business Park
Lynch Wood
Peterborough 
PE2 6FT, UK

Tel: +44 (0) 1733 404400
Website: www.export.org.uk

UK Export Finance is the UK’s export
credit agency, serving UK companies of
all sizes. We help by providing insurance
to exporters and guarantees to banks 
to share the risks of providing export 
finance. In addition, we can make loans 
to overseas buyers of goods and services
from the UK.

In the past five years, we have provided:

• £14 billion worth of support for UK 
exports;

• direct support for more than 300 
customers supported directly, with 
many thousands more benefiting 
through export supply chains; 

• nearly 2000 individual guarantees, 
loans or insurance policies..

UK Export Finance is the operating 
name of the Export Credits Guarantee
Department (ECGD).

For more information and to arrange a
free consultation with an Export Finance
Adviser, visit:
www.gov.uk/making-exports-happen

New business enquiries:
Telephone:  +44 (0) 20 7271 8010
Email:  customer.service@ukef.gsi.gov.uk
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British Expertise
23 Grafton Street, London W1S 4EY

Tel: +44 (0)20 7824 1920
Fax: +44 (0)20 7824 1929
www.britishexpertise.org
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Department for International Trade
(DIT):

If you have a specific enquiry about the 
Romanian market which is not addressed 
by the information in this guide, you may
contact:

Email: enquiries@ukti.gsi.gov.uk
Tel enquiries: +44 (0)20 7215 8000
Fax: +44 (0)141 228 3693

Otherwise contact the DIT team in 
Romania directly:

Department for International Trade 
Romania
British Embassy
24 Jules Michelet
010463 Bucharest
Romania

Email:
commercial.bucharest@fco.gov.uk
Tel: +40 (21) 2017200 
Website: www.gov.uk/government/
organisations/department-for-
international -trade

Contact us:

Bucharest Office:
1-5 David Praporgescu Street
2nd floor, apart. 4, 
Sector 2,
020965 Bucharest

Fax: +40 372 032 516
E-mail: info@brcconline.eu

Executive Director Romania:
Agata Stefan

Email: astefan@brcconline.eu
Phone: +40752003066   
Skype: brcc_3

BRCC Business Centre:

Senior Trade Adviser:
Cristina Ungureanu

Email:
cristina.ungureanu@brcconline.eu
Phone: +40723 908 750   
Skype: brccbusinesscentre
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AST Language Services

AST Language Services Ltd
Unit 8
Ayr Street
Nottingham
NG7 4FX
United Kingdom

Phone: +44 (0)115 970 5633
Fax: +44(0)845 051 8780
Email: office@astls.co.uk
www.astlanguage.com

M
AR

KE
T 
EX

PE
RT

S Translation / Language Services

Colliers International (Romania)

Floreasca Business Park 
169A Calea Floreasca
Building A, 7th floor 
014459 Bucharest, Romania

Phone: (40-21) 319 77 77
Fax: (40-21) 319 77 78

Dana Oprea - Office Manager

Mobile: +40 72 236 90 47
dana.oprea@colliers.com
www.colliers.com/en-gb/romania

Commercial Real Estate / Office Space

BANCA COMERCIALA ROMANA

For more about how BCR can offer support,
services and financial tools for UK 
businesses willing to develop in Romania,
contact our dedicated international desk:

Tobias Waldemar Seiferth
Head of International Corporate 
Customers Department  

Email: TobiasWaldemar.Seiferth@bcr.ro
Phone: +40 724 246775
www.bcr.ro

Bank / Financial Services
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DLA Piper Dinu SCA

Marian Dinu
Country Managing Partner

Metropolis Center
89-97 Grigore Alexandrescu St. East Wing, 
1st FloorSector 1, 010624 Bucharest

Phone: +40 37 215 5800
Fax: +40 37 215 5810
Email: bucharest@dlapiper.com
www.dlapiper.com
Languages: English, French, German, 
Greek, Romanian

Law / Legal Service

OPTIM PROJECT MANAGEMENT

25A Emanoil Porumbaru Street,
3rd Floor, 011421, Sector 1
Bucharest, Romania

David Evans - Managing Director 

Mobile: +40 722 697 280
Email: d.evans@optimpm.com
Phone: +40 31 107 99 03
Email: office@optimpm.com
www.optimpm.com

Project Management / Design Engineering Consultancy

Farazad Productions

One Mayfair Place 
Devonshire House
Mayfair
London
W1J 8AJ
United Kingdom

T: +44 203 205 7327  
E:  info@farazadproductions.com

Production House



S.C. Tibbett Logistics S.R.L.

1-7 Italia Street
Unit 13, P3 Logistics Park
Commune Chiajna 
077040 
Ilfov County
A1 Motorway Km 13 
Romaniat

Phone.: +40 31 229 27 00
Fax: +40 31 229 27 64
Email: enquiries@tibbettlogistics.com
www.tibbettlogistics.com

David Goldsborough - CEO
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Supply Chain / Logistics Services

RSM Romania 
Bucharest Office
16 Frumoasă Street, 
Bucharest 010987, Romania
Phone: +40 21 318 9150/+40 372 731131
Fax: +40 21 318 9151
Email: office@rsmro.ro 

Cluj Office
6-8 Moților Street, 
Cluj-Napoca 400001, Romania
Telephone: +40 364 110 791
E-mail: office@rsmro.ro 
www.rsm.global/romania 
Dan Schwartz - International contact partner

Professional Business Services / Accountants

Wizz Air

Laurus office
Kőér Street 2/A
Building B, Floors II-V.
H-1103 Budapest, Hungary

wizzair.com 
Email: info@wizzair.com
Twitter: @wizzair 
Facebook: facebook.com/wizzaircom

Travel / Airline



parkinn.com/hotel-bucharest

adding 
color to life

Studio, one and two bedroom apartment 
for short and long stay accommodation. 

Rates from 1.400 EUR/month.

reservations.bucharest@rezidorparkinn.com
T +40 21 601 3500



ABOUT US

Launched in 2007, Start Up Overseas has become the definitive 
online resource for companies who are looking to expand 
internationally, export products or set up overseas operations.

We have all the information you will need to trade in 60 countries.

LOOKING FOR HELP DOING BUSINESS
IN ROMANIA?

You are not alone. In May 2016, 1369 companies used Start Up 
Overseas to find up to date information – and to find service 
providers who could help.

WHY DO COMPANIES USE START UP
OVERSEAS?

• Country Guides – the essential information you will need to 
trade on foreign soil.

• Business Directory – A helpful directory giving you the tools 
and contacts to run your business overseas.

• Ask the Expert – Experts are waiting to answer your questions

• Start Up Overseas Forum – Join our virtual community. Share 
knowledge & advice with people facing similar issues to you.

• Editors News – Subscribe to our free newsletter, and keep 
completely up to date with all the developments in international 
trade.



To contact the sales team: simon@startupoverseas.co.uk
To contact the editorial team: caroline@startupoverseas.co.uk

If you have any general questions email using the above details or call us on: 
+44 (0)117 907 3520. See more at: www.startupoverseas.co.uk/aboutus

www.startupoverseas.co.uk

CONTACTUS



Useful links
Country information:
BBC Website:
www.news.bbc.co.uk/1/hi/country_
profiles/default.stm

FCO Country Profile:
www.fco.gov.uk/en/travel-and-living-
abroad/travel-advice-by-country/country-
profile

Culture and communications:
CILT – National Centre for Languages -
Regional Language Network in your area:
www.cilt.org.uk/workplace/employer_
support/in_your_area.aspx

Customs & regulations:
HM Revenue & Customs:
www.hmrc.gov.uk

Economic information:
The Economist:
www.economist.com/countries

Trading Economics:
www.tradingeconomics.com

Export control:
Export Control Organisation:
www.gov.uk/beginners-guide-to-export-
controls

Export finance and insurance:
British Insurance Brokers Association
(BIBA): www.biba.org.uk

UK Export Finance: 
www.gov.uk/government/organisations/uk
-export-finance

Intellectual property:
EU Intellectual Property Office (EUIPO): 
www.euipo.europa.eu/ohimportal/en
Intellectual Property Office: 
www.ipo.gov.uk

World Intellectual Property Organization
(WIPO):
www.wipo.int/treaties/en/text.jsp?file_
id=288514

Market access:
Market Access Database for Tariffs:
www.madb.europa.eu/madb/indexPubli.htm

Standard and technical regulations:
British Standards Institution (BSI):
www.bsigroup.com/en/sectorsandservices/
Disciplines/ImportExport

Export Control Organisation (ECO): 
www.gov.uk/government/organisations/
export-control-organisation

National Physical Laboratory:
www.npl.co.uk

Trade statistics:
HM Revenue and Customs (HMRC):
www.uktradeinfo.com/statistics/
buildyourowntables/pages/table.aspx

National Statistics Information: 
www.statistics.gov.uk/hub/index.html

Office for National Statistics:
www.ons.gov.uk 

Trade shows:
British Expertise Events: 
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com

Visit the Website and download the free Mobile App

R
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Doing Business in Romania

DIT Events Portal: www.events.ukti.gov.uk

Travel advice:
FCO Travel: 
www.gov.uk/browse/abroad

FCO Foreign Travel Insurance:
www.gov.uk/guidance/foreign-travel-
insurance

Healthcare abroad:
Travel health: www.travelhealth.co.uk

TravelHealthPro:
www.travelhealthpro.org.uk/country-
information  

NHS (Scotland):
www.fitfortravel.nhs.uk/destinations.aspx

NHS Choices: 
www.nhs.uk/NHSEngland/Health-
careabroad/Pages/Healthcareabroad.aspx

International trade:
British Chambers of Commerce (BCC): 
www.britishchambers.org.uk

British Council: www.britishcouncil.org

British Expertise: www.britishexpertise.org

Confederation of British Industry (CBI): 
www.cbi.org.uk

Department for Business, Energy & 
Industrial Strategy (BEIS):
www.gov.uk/government/organisations/
department-for-business-energy-and-
industrial-strategy

Department for International Trade (DIT): 
www.gov.uk/government/organisations/
uk-trade-investment

DIT e-exporting programme: 
www.gov.uk/e-exporting 

European Commission: 
www.ec.europa.eu/index_en.htm

Exporting is GREAT: 
www.exportingisgreat.gov.uk

Foreign & Commonwealth Office (FCO):
www.gov.uk/government/organisations/
foreign-commonwealth-office

Gov.uk: 
www.gov.uk/browse/business/imports-
exports

Institute of Directors (IoD): www.iod.com

Institute of Export (IOE): www.export.org.uk

International Monetary Fund (IMF):
www.imf.org/external/index.htm

Open to Export: www.opentoexport.com

Organisation for Economic Co-operation
and Development OECD: 
www.oecd-ilibrary.org

Overseas business risk: www.gov.uk/
government/collections/overseas-
business-risk

Single Euro Payments Area (SEPA): 
www.ec.europa.eu/finance/payments/
sepa/index_en.htm

SOLVIT: www.ec.europa.eu/solvit/
index_en.htm

Trade Tariff: www.gov.uk/trade-tariff



What is Open to Export?
Open to Export is the online community helping UK businesses 

get ready to sell overseas. Backed by Government and business, 
we are a not for profit social enterprise dedicated to helping 

UK companies grow through export.

Getting UK businesses ready to sell overseas

For more information visit opentoexport.com
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Transparency International: 
www.transparency.org

UK Visas: www.gov.uk/government/
organisations/uk-visas-and-immigration

World Bank Group economy rankings:
www.doingbusiness.org/rankings

World Economic Forum Global 
Competitiveness report:
www.weforum.org/reports/global-
competitiveness-report-2014-2015

Romanian websites:
e-licitatie: 
www.e-licitatie.ro/Public/Common/
Content.aspx?f=PublicHomePage

Embassy of Romania to the UK: 
www.londra.mae.ro/en

National Customs Authority of Romania
(ANAF): 
www.customs.ro/en.aspx

National Union of Public Notaries from
Romania: 
www.uniuneanotarilor.ro/?p=2.2.3&lang=en

Romanian Accreditation Association
(RENAR): 
www.renar.ro/en

Romanian Automotives Manufacturers’
Association (ACAROM): 
www.acarom.ro

Romanian Customs National Authority: 
www.customs.ro/en.aspx

Romanian General Inspectorate for 
Immigration: 
www.igi.mai.gov.ro/home/index/en

Romanian National Natural Gas 
Transmission System (SNTGN): 
www.transgaz.ro/en
Romanian Office for Immigration: 
www.igi.mai.gov.ro/home/index/en

Romanian State Office for Inventions and
Trademarks (OSIM): 
www.osim.ro/index3.html

Romania Tourism: 
www.romaniatourism.com  

Doing Business in Romania
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Trade Shows

A trade show is a method of promoting a business through the
exhibition of goods and services, an organised exhibition of
products, based on a central theme, where manufacturers meet
to show their products to potential buyers.
Taking part in overseas exhibitions is an effective way for you to test markets, attract
customers, appoint agents or distributors and make sales. DIT's Tradeshow Access
Programme (TAP) provides grant support for eligible SME firms to attend trade
shows overseas.

Participation is usually as part of 
a group, a great advantage for 
inexperienced businesses, and is
usually led by one of DIT's Accredited
Trade Association (ATOs). ATOs work
with the DIT to raise the profile of UK
groups and sectors at key exhibitions.
For more information, see:
www.gov.uk/guidance/tradeshow-
access-programme   

IOE’s events:
www.export.org.uk/latest-news/
international-trade-events

10 Times
(formerlyBizTradeShows.com): 
www.10times.com/romania

British Expertise events:
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com

DIT online events search facility:
www.events.ukti.gov.uk

British Romanian Chamber 
of Commerce events portal: 
www.brcconline.eu/events/



Hi Simon, can you tell us about 
how Going Global Live started? 
The Prysm Group had been running 
The Business Show for 10 years. The
Business show is Europe’s largest event
helping UK based companies grow 
domestically. It became apparent that
many of our 20,000+ visitors were looking
to expand internationally. There was a
need, and there was a gap in the market,
so we launched Going Global Live at
ExCeL in November 2014. We’ve done 
4 events so far and currently (as of May
2016) working on the next show which
takes place on 17th & 18th November at
Olympia.

What can people expect to find at
Going Global Live? 
Think of it as a trade show and conference.
Visitors who come to the event will get up
to date advice from world leading experts
on the most attractive markets and over-
seas opportunities, and be able to speak
to suppliers & service providers who can
help with the challenging project of 
international expansion. 

Why is it important for SMEs to 
attend the event? 
Research has shown businesses are 11%
more likely to survive if they export their
products, Great Britain is currently in a
fantastic position where we have good
trade deals in place and British products
are in high demand. At Going Global Live
we put all the suppliers and services 
companies will need to meet in order for
them to achieve international expansion,
all under one roof. Trying to meet with all
of these people would take years to
arrange and do, at the event you can do it
in 2 days! If you are serious about taking
your business to the next level, the event
is a must attend. 

Simon Chicken – Event Director of Going
Global Live: Europe’s leading event for 
expanding your business overseas



If you were to start trading in a new 
market, which country would that be 
and why? 
Iran. This is a massive market which is
just opening up, and I would want to get
there before my competitors. More 
importantly, I need an excuse to put a trip
to Shiraz on business expenses. A city
that is famous for poetry, roses and wine
needs to be visited. I’m guessing the food
is unbelievable too.

Finally, what are you aims going 
forward? 
We’ve reached a point where the event
has firmly established itself. Visitors leave
our events with advice and knowledge
they need to grow their company’s further,
however we still feel the event can reach
a whole new height. So we’re expanding
the team and increasing the size of the
exhibition. The show has the potential to
be four times the size it is now, in terms
number of exhibitors, seminars, and 
visitors at the event. 







Disclaimer

Whereas every effort has been made to 
ensure that the information given in this
Guide is accurate, neither International
Market Advisor (IMA), the Institute of Export
(IOE), the British Embassy Bucharest, the
British Romanian Chamber of Commerce
(BRCC), UK Export Finance (UKEF), 
Department for International Trade (DIT), 
or the Foreign & Commonwealth Office
(FCO), accept liability for any errors, 
omissions or misleading statements and 
no warranty is given or responsibility 
accepted as to the standing of any 
individual, firm, company or other 
organisation mentioned. 

The purpose of the Doing Business Guides,
prepared by International Market Advisor
(IMA) is to provide information to help 
recipients form their own judgments about
making business decisions as to whether 
to invest or operate in a particular country.
The report's contents were believed (at the
time that the report was prepared) to be 
reliable, but no representations or 
warranties, express or implied, are made 
or given by IMA, the IOE, the British 
Embassy Bucharest, the British Romanian
Chamber of Commerce (BRCC), UKEF,
DIT or the Foreign and Commonwealth 
Office (FCO) as to the accuracy of the 
report, its completeness or its suitability 
for any purpose. In particular, none of the
report's contents should be construed as
advice or solicitation to purchase or sell 
securities, commodities or any other form 
of financial instrument. 

No liability is accepted by IMA, IOE, the
British Embassy Bucharest, the British 
Romanian Chamber of Commerce (BRCC),
UKEF, DIT, or the FCO for any loss or 
damage (whether consequential or 
otherwise) which may arise out of or in 
connection with the report. No warranty is
given, or responsibility accepted as to the
standing of any individual, firm, company 
or other organisation mentioned.

Contains public sector information licensed
under the Open Government Licence v3.0.
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Join us today: Call: +44(0)1733 404 400  email: institute@export.org.uk

www.export.org.uk

We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.

• Membership supports all 
aspects of your international 
trade

• Leading UK authority on 
trading globally

• Tailored training to support 
your business needs

• Expert solutions for 
international trade

Spreading 
the word
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